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OBJECTIVE

1. To study the digital marketing.
, . o
2. To identify differen methods of visibility of lakme.

3. To il e e et . 5 . :
found out which visibility methods is more effective for lakme cosmetics.

RESEARCHMETHODOLOGY

- -
Area of Reseaych:-

Digital marketing
Methodology: -

Primary Data: -

Primary data is collected by themselves with the help of surveys, questionnaires, etc. we had

taken the primary data.

Secondary Data: -
Secondary data was collected through the data made by others or internet.

Instagram, snapchat, etc.

Time Duration: -2Month.
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Introduction of Digital Marketing

Digital markcting is the use of digital technologies and platforms to promote
Ipmdugls and serviees. as well as to conneet with potential customers. It is an
mcredibly versatile and powertul tool that can be used in various ways to reach
P“TPIC worldwide. Digital marketing utilizes multiple digital technologies to
dPll\:Cl' promotional messages. such as mobile phones. computers. and other digital
media and platforms. It can be used for B2B (Business to Business) and B2C
(Business to Consumer) marketing, depending on the goal and objectives of the
campaign. Digital marketing offers unique advantages such as greater reach,
mmproved targeting. personalized messaging. and better ROT (Return on

Investment). It also allows businesses to stay up-to-date with marketing trends and

technolngie:~ With the right strategies and tactics. companies can leverage digital

marketing to increase their visibility and reach a larger audience.

Digital Marketing Definition

Digital marketing. also called online marketing. is the promotion of brands
to connect with potential customers using the internet and other forms of digital

communication.
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4. Easy to Leary

While ther
€re are
any aspects of digit: ‘keti
casy 10 get Started sl ]“ ’l‘b ‘oi digital marketing that you need to learn. it is fairly
scale of the campaiens . N gets more complex from the nature of the goals and the
: . dgns. However, it is all ¢ >r of findi iaht strat
works for YOUF businens 1s all a matter of finding the right strategy that

5. Effective Targeting

Even if you don" .
enables ‘yOu t0n thave a clear idea of your target audience. digital marketing
0 extract data to see which audiences will work best for you and

entimize - :
your campaign around them. There are many different options of

(t:fli; cglft(llr;}% Cs‘l;cgl'atsi t-hroulgh keywords' fqr search .engine op‘Fimizati_on (SEO). pay-per-
Mot of » Or through demographic 1r}f0rmat10n on social media. This enormous
: 0 ta.rgetmg elements at your disposal makes sure that every campaign
reaches the right audience. It also helps you to analyze the changing beha\'ic;rs of
customers and modify campaigns for those changes. This ability to understand
customers” changing needs quickly is a sure way of success for any company.

6. Multiple Strategies

There are different strategies of digital marketing that can be used by different
siness that is interested in gaining international leads

types of businesses. A B2B bu
may have a totally different strategy than a B2C local business selling clothes.
fit more easily with content marketing and SEO,

While some companies can bene
others can benefit from conversion-based ad campaigns. The key is t0
sults and develop better tactics and methods with time. A

always analyze the re
that changes and adapts quickly as

well-executed digital marketing strategy is one
the needs of the business transform.
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Disadvantages Of Digital Marketing

1. High competition

.since the competition has increased significantly recently, the digital

marke.ting strategy needs to be well-planned, distinctive, catch people's
attention, and influence the target demographic. Any repetitive approach
or met.hod will rapidiy force the brand out of the race. Digital marketing
campaigns are becoming increasingly competitive. As a result, firms must
be responsive to their client's demands and relevant to them.

2. Time-Consuming

One of the major disadvantages of digital marketing is the investment of
time. Organizational techniques and approaches can save time, making it
hard to devote enough time to the campaign. In the long term, this will be
detrimental. As a result, it has been suggested that the company focus on a
strategy and generate and pick content accordingly. Digital marketing
technologies such as Hub Spot, social media posting, and scheduling
programs like Hoot suite and Tweet deck should be leveraged to overcome

difficulties.
3. Security and Privacy Issues

Security is the most important necessity for every brand. As a result, you
must take website protection seriously as a digital marketer. It is usually
recommended to secure and protect network connections by employing
firewalls and encryption solutions such as VPN. The fundamental strategy of
having a decent antivirus is the most preferable. Legal considerations in
getting client data for digital marketing campaigns must be completed with
all appropriate procedures. Customer data must be protected first and

foremost because it may be compromised during data breaches.



4. Dependability on technology

‘:’2 A - .
wid marxket; na -
istake X€UNG is purely technological, and the Internet is prone to
staxes. Ther N
Nere are times when links need to be fixed, landing pages do not
mt s do not perform their job. This causes prospective
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o e\\,‘.g the text and ensuring that the campaigns will operate in

cirintended niche is also necessary.
5. Complaints and feedback

Maintaining a brand's reputation by responding appropriately to
negative feedback is tough. Anyone may comment or ckitique your
product or service on digital platforms distributed to your target
audience via social media networks and review channels. Unless you
nave a solid foundation built on brand loyalty and excellent
custemer service, each bad review may negatively impact some of

vour customers.

6. Inaccessibility

Although online marketing provides companies with a worldwide
reach, it only reaches some areas or individuals. For example, in rural
locations where internet service providers are scarce or the internet
connection is inadequate. Furthermore, illiterates and the elderly
who do not utilize the Internet are not reached through digital

marketing.



Methods of Digital Marketing

+ Search Engine Optimization (SEO)

SEO Stands for searc); engine optimization and as the name
SUSSESLs, it is the science and art of getting your web-pages

(o rank higher in SERp (search engine results page).

Pay Per Click (PPC)

Pay-per-click marketing deals with paid search results on
Google and involves bidding on specific keywords that will
garner the most web traffic Jor you.
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Social Mediy I\']arkeling (SMM)

Social me,s;
Ymedia miyg, e
1arke - - . . :
S0 G810 Conpee ‘€ling is the use of social mediq platforms
With your audience anq build your brand.

oo
@ Social

MEDIA

Marketing

« Email Marketing

Email marketing is a process of sending commercial
messages to group of people via email

STRATEGY PRIZES =
$
CONTENY OIAL Mepy

 CEMARL A
B MARKETING 7

RELIABILITY Gos qust ()
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"Marketing is q type of online networking

nake
; 1001°S lorse and mal
a(l'verfising which includes influencers to end

reference Your products.
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Digital Marketing process

Research: At this stage, you Research about business, target
customers, product/service, competition.

Create: At this stage, you create your digital marketing goals,
digital marketing strategy. digital marketing plan & primary
digital identities (website/blog/ app).



Promote; A . _
otel At thig stage, you start promoting your primary digital

identities thy - - . .
' ties through va, tous digital marketing channels like search
eNZINes, display nefa . . . .
EInes, display hetworks, e-commerce portals. social media,
emails, Messaging & affiliate programs.

Analyze: At thig stage,

you look the various analytics including the
most important analyti

¢s 1.e Website / Blog / App analytics &
compare them with your goals. You also understand where

changes must pe made in order to bridge the gap between goals &
actuals. »

v

Optimize: At this stage, based on analysis & observations, you start
making changes (fine-tuning). The changes could be in your
primary digital identities or digital marketing channels. Changes
are also referred to as content & desi gn of your identities &
promotional communication.



Uses Of Digital Marketing

1. .-\i'fur(lal)ility

Digital myykor. .
attal may Keting g considerably Jegg expensive (]

based on w, i
doing bug aq spend (e

an other marketing me

at you're
A you're nds to be lower (h

thods. Specific prices vary
an other forms of marketing,

2. Mobile Accesg

You May not kngyw this but 77 percent of American adulgs OWn a smart phone and are likely to use
that smayy Phone o another mobile device for news, social networking, and countless other
activities, Digita] marketing helps you reach thent while they’re doing this. With .'-emarketing ads,

email and teyq marketing, and social media — You can be in front of Your audience while they use
many different apps on their mobile phones.

3. Flexibility
There are many forms and yse
marketing, content marketing,
_\'ourseli'digiiall_\', You open up

s of high quality digital marketing,
and social media posts. Thus by le
a wide range of possibilities
e the flexibility of testing an

including banner ads, email
arning how to creatively market
for future publicity strategies. With

digital marketing, you also hay d stopping poorly performing campaigns

in real time.
4. Expansion

Many consumers do almost all of theijr shopping online.
people and thus expand the reach of Your company. Bet
awareness campaigns, you can expand your brand reco

Digital marketing lets you appeal to these

ween Google Shopping Ads and brand
gnition and boost sales.

5. Multimedia

Customers tend to engage more with marketing materials that combine multiple types of content,
including photos, video clips, and audio. It is far easier to incorporate all these content types into
digital marketing than any other type of publicity - and it s very important,

6. Interactivity ' ' 7
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Digital market; 8
lhrhou;zh “f(‘ll)‘:i":'i,l:;::n,\etl)lltl:(::]lllnunic:llc (l.irccll)' with the customers who see your content, notably
S, Ssaces. revie .. cOOh e Al § . e BB . -
that you care about what fhey :'“.l,...l::.i lt:‘-ul:‘:',:”:-d social muI.m p«.)sl‘s‘ Ihis shows those customers
COMmMUNity vou're build: A and think, leading lhc.m to feel respected and part of the
Y ) re )ull(llng. It also allows You to gather invaluable information on customers’

reactions and Preferences

7. Tracking

Besides co icati i - . . - :
Mmmunicating with customers, digital marketing lets you track their activitics. You can
and types of content they have seen shortly before they make a purchase. This

monitor which ads
are most effective, allowing you to refine and improve vour s

tells you which marketing methods

8. Authority

Digital marketing makes it €asy to comment on issues and controversies that relate to vour product
or your indus(ry. In this way, you can establish yourself as an authority on such topics, leading

readers to trust You, come back for more itformation, and eventually maNe a purchase. Digital
marketing allows You to come off as the industry expert that you are and will instill trust in vour

business.

9. Influencer Engagement

Many of the most influential figures in modern culture promote themselves online or through social
media. Digital marketing allows-you to engage with these influencers and gain their respect. If vou
play your cards right, you can get them to endorse you, leading their followers to become customers

and spread brand awareness.

10. Print Enhancement

Digital marketing lets you expand on your print marketing efforts. By writing online content
that explains claims you make in your print ads, you can go into greater detail, maximizing the
effectiveness of all forms of publicity and integrating your campaigns.
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LAKME COSMATICS

ftor tessly, § ashionably, Unapologetically M., LAKME,
Company profile

The contempor

to offer

J skinc

ary Indian beauty expert-

akmé contimuously innovates
dwide ¢

ange of high performance and world ¢l
are combine intern
products (|
country'

ass cosmetics and
ational cosmetic fechnology with an in-depth
ideal for a variety of Indian skin tones. Lakmeé was the
S st cosmetic brand to introduce makeup to indian women and
ide in being the expert on Indian Beauty for over 50 years., We
also take immense pride in being a compassionate beauty brand which is
Why we do not beljeye in or support testing on animals, Our bond with

beauty and fashion goes beyond fashion event of its kind in the country
that celebrates (he beauty of fashion.

at are

LA lrfneE



History of company
l-ilklm"‘\vzi.\' Taty group's first foray into the cosmetics ndustry. Set up during
IR, lata's Ch;lirnmnship of the group. it is also the firsq cosmetic company set up
Nt Indigy. Not many people know that Pandit Jawaharlal Nehpy. India's
Minister. Was the catalyst behing the Taunch of India's premium make-
up brand. In the

carly days. when the fledgling cconomy of Independent India was
still finding (s fe

in imlcpcndc
Arst Prime

L, the Prime Minister wag concerned about the amount of money
”(*Wi"il out of the country when Indjan women splurged on imported cosmetics.
Quality persong] “Are products of Indian origin were i short supply in post-
lndepcndcnce India ang there were very few Indian manufacturers. Pandit Nehru
Persuaded J. R p Tata, a close friend, to set Up a company to manufacture
cosmietics, and iy, turn save precious foreign excharge. Thus, was born Lakm¢ - . ¢

company that Manufactured fipe cosmetics tailored for the Indijan skin and Indian
climate, ip India

Lakmé wag go up as a subsidiary cOmpany of Tata Oil Mills Company (TOMCO).
TOMCO wag established in Cochin o present-day Kochi in 1920 to crysh e
and produce coconut oil for export. The company gradually grew and diversified

Lakmé is French for Lakshmi. The circumstances under which the name came
about is quite interesting. When the company was set up, the Fr
were asked to Suggest a name - a name that carri

beauty.
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Lakm¢ stape

d oper
market wig,

ations in
an extensiye
and product r

asmall, hired premises at p
range of personal care produc
ange prey rapidly and by 196().

¢ddar Road and entered the
ts for women. Operations
the company was on the lookout tor
nto TOMCO's Sowri factory, taking over an areq
ddar Road premises. Soon, that too prove
uired to cater to exp
oyed in two shifs.

larger Premises. ¢ 800N moved ;
three timeg that of the Pe
additiong] Space wag acq
which had Workers empl

d too small, and
anding manufacturing operations.

The eXpansion an( success was aided in no sn
H. Tata's wife,

aesthetic se

1all measure by Simone Tata, Naval
taking over as the managing director in 1961, Simone Tata's

nse and business acumen soon spearheaded Lakmé to new heights and

INto an iconje brand. She led the company for many more years, becoming 'its
chairperson in 1982.

A robust and substantia] network of sales offices. salespersons, dealers, and agents
ensured that Lakmé did exceedingly well in urban markets across India. Periodic
market surveys, well-thought-out marketing strategies and extensive publicity
campaigns provided the additional backbone. Distribution covered every Indian
town that had a population of 20,000 or more, with a product range that spanned
make-up, skincare, and toiletries for women. The company also tasted significant
success after it branched out into a range of products for men.

An up-to-date research and development laboratory enabled Lakmé to innovate to
constantly add to its portfolio and create products that were contemporz‘lry, met
changing consumer preferences and were targeted at a wider -reach. Stringent
quality control systems certified that each product was of a high gréde and met
international standards, securing Lakmé' position in the top league in the years that
followed.

Lakmé soon set up a network of branded beauty salons, with the first one opening
in 1980. The salons offered women a complete range of beauty treatments ~
administered by qualified beauticians. A beauty school was also launched, which
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€ course. Lakmé also had
giving lectures, make-up
tadvice on beauty problems.

uticiang trave]

around the country:
10ns and exper

demonstrat

Over the years, Lakmé¢ grew from strength to strength to become a name 1o be
reckoned with among the top players in the Indian cosmetics market. However, in
1993, TOMCO merged with Hindustan Unilever (erstwhile Hindustan Lever) in a
Strategic deal. Subsequently, in 1996, Lakmé formed a 50:50 joint venture with
Hindustan Unilever, and in 1998, Lakmé divested its 50 percent stake in the joint
o0 Hindustan Unilever. Lakmé continues to Jead the

cosmetics market in India, setting new benchmarks and cornering a major market

share.



Product Of ( ompany




Lakme On Instagram

Visibility Of Company




Facebook on lakme

. I Love Lakmre L

ExDerlenco a Hi-res crystal radiance that gives your skin a
Pecial glovws  ~ith the Lakme Absolute Perfect Radiance range

2x BRIGHTER
} SKIN IN 8 DAYS

WITH 98% PURE
NIACINAMIDE

LAKME ¢ —
PERFECT
RADIAMCE
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