Vdddddddddsdddidddily.

/
/
(

OBELUY

!
!

LEsEL L

F#i
@

I

A PROJECT REPORT ON

STUDY OF SALES AND PRAMOTION OF GOKUL AGRI
INTERNATIONAL LTD
FOR

o Mg

AR IeDeRACR 8

Arts, Commerce & Science College, Sonai

SUBMITTED TO

SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE
BY
Mr. ADAMANE MAYUR SANTARAM
Under the Guidance of
Prof. PREETI WAGHMARE

IN PRATIAL FULLFILLMENT OF BACHELOR OF BUSINESS
ADMINISTRATION

FOR THE ACADEMIC YEAR
2022-2023



DECLARATION

We hereby declare that the project work entitled, “ Gokul Agri
International Limited ” submitted under the guidance of Prof. Preeti

Waghmare . is our original work completed under the four walls of our

institute.

The report submitted is our own work and has not been duplicated from any

other source. We shall be responsible for any unpleased moment/situation.

s

Mr. ADAMANE MAYUR SANTARAM .

Place: Sonai

Date:
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Afftated 1o Saurrba Phuta Pune Unversty Fure U DPU AN 280 031 198¢;
with *A’ Grade, DBT Star College Sche
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me, ISO 9001: 2015 Certified, AISHE Code - C-42096

CRETIFICATE

This is to certify that Mr.Adamane Mayur Santaram the
student of Third Year Bachelor of Business Administration
(T.Y.B.B.A) of Academic Year 2022-2023(sem— VI) has been

successfully completed project. The Project Work titled as
“Gokul Agri International Limited>.

He displayed high level of inter personal skill during the project.

We wish he all the very for his future endeavours

Paf A

Project Guide I Xaminer
Examiner

ACKNOWLEDGEMENT
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ADM - R-30
Ref. Acsc/\% /2022-23
Date :—gﬂ 12023

To,
The Manager (H R) k ) (DZZO/QQ:C

Subjcct :- Request for inclusion of students of our college for Internship Program
p=)

Madam / Sir,

N S . e _ _
Savitribai Phule Pune University has introduced ‘Internship Programme’ for Third Year

students in its revised syllabus

' =1 1 o 3 . APy | M 1 « -
The purpose of ihe internship programme is to provide handed-on training and experience to the
ship will also enhance

students about various aspects of business and commercial activities. The intern

employability of students.

provide following students of our college (List enclosed)

In view of this, | request you to
teemed organization.

with an opportunity for internship in your es
We would appreciate if you could provide exposure of the following business activities to

these students:-

1. Financial Management 2 Marketing and Sales Management

3. Supply Chain Management 4. Accounting Procedure
5. Recruitment Procéss 6. Any other information related to Business Activities

rewarding academic association with your organization. .

We look forward to a mutually
Thank you.
Sincerely,

(Gwenated,

Coordinator,
Internship Program
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STUDY OF CREDIT ANALY SIS AND LOAN MANAGE MENTSY
_AKSHVEDH MULTISTATE NIDHI LIMITED

STEM (OF

SUBMITTED TO
THE UNIVERSITY Of PUNE

IN THE PARTAL PULFILMENT OF
BACHELOR OF BUSINESS
ADMINISTRATION

SUUBMITTED BY

MISS- BANKAR SIDDHI
NANDRAM
TY BBA

UNDER THE
GUIDENCE OF
PROF. YOGESH

TAMBE
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To Whom so ever It may Concern

This is certify that MISS BANKAR SIDDHI student of B B.A. of our institute has
successfully completed the project and submitted areport on

STUDY OF CREDIT ANALYSIS AND LOAN MANAGEMENT SYSTEN OF
LAKSHAVEDH MULTISTATE NIDHI LIMITED" As partial fulfilments of BBA
degree ofSavitribaiPhule Pune University of Pune for the academic year 2022-
23-e displayed high level of inter personal skill during theproject. We wish he

all the very for her future endeavours.
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MISSBANKAR SIDDIHTNANDIAM

R s
. Sten.: 17
Place  Sonar. B A

Date; 2\ S\2003




Acknowledgment

o ‘ Senca a8 i e aware of
The project is a great source of learning and a good experience as 1t made m d

N . ari7ats irati guigance are
Professional culture and conducts that exist in an organization.  [nspiration and gu
valuable in all aspects of life especially in an academic field.

A project work of such a great significance is not possible without the help of_se\'eral pgople.
directly or indirectly. First and foremost 1 have immense happiness in expressing my sincere

thanks (o my guide Prof. Tambe Sir for his valuable suggestions, cooperation and continuous
guidance.

It gives me great pleasure in acknowledging my deep sense of gratitude and Indebtedness for

providing me an opportunity and information to undertake this project under their guidance and
direction, which ensured its completion.

I'would like 1o thank my family for providing me with their immense support or the completion
of the completion of project successfully

MISS. BANKAR SIDDHI NANDR AM
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. TION CERTIFICATE
INTERNSHIP COMPLETION CE
To,
The Principal,
Al
-( ollege,
o .
—2CQr)q)
Subject:
ubject: '"‘"""hil’ Completion Certificate .......
Dear Madam/ Sir,
sfully
I'am happy (0 inform you that following students of your college have ’"ct:::
completed the No. of Hours . £L..... Internship Programme’ in this organisa
Sr.No.  [Name of the student Jﬁoﬁﬁdf mfA‘ad—har No. bpecul Subject
|
1. [Barkar s5ddhi j[ 4919 / |
These students have been provided with adequate exposure and necessary hands- on training
pertaining to their special subject.
I am confident that these students will perform effectively in similar type of organuno..s./A .
I wish them every success in future endeavors / / ..
G
Thank you. 2u,
b
Sincerdy, \
Name & Signature (Authorised Signatory)
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Arts, Commerce & Science College, Sonai

SUBMITTED TO

SAVITRIBA| PHULE PUNE UNIVERSITY, PUNE
BY
Mr. Chordiya pranav hiralal
Under the Guidance of
Prof. YOGESH TAMBE

IN PRATIAL FULLFILLMENT OF BACHELOR OF BUSINESS
ADMINISTRATION

FOR THE ACADEMIC YEAR 2022-2023
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ACKNOWLEDGEMENT
— Y WLEDGEMENT

At every outset we EXPress my gratitude to almighty lord for
showeri

: ; roject.
Wering his grace ang blessings upon me to complete this pro)

Although oyr name 3

ome form or the other form to this prOJeC_ nce
ould not done this project without the assi
of the following we thank you all.

development. We ¢
Or support of each

We wish to place on My record my deep sense of gratitude to ml
Project guide, for his constant motivation and valuable help throug
the project work. Express my gratitude to Dr. Laware N
S.L.(Principle) and Dr. LiyakatSayyad (H.0.D) of Arts, Commerce |
Science College, Sonaiang Prof. YogeshTambe(Project Guide) for
his valuable suggestions and advices throughout the BBA course.

We also extend my thanks to other faculties for their coop‘er’ation
during my course.
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Mr. Chordiya Pranav Hiralal
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| the No. of Hours 60 Internship Programme’ in this organisation.
jetet ¢ .

mp

\ Name of the student Roll No. Aadhar No.  Special Subject
NrLOVL #
| Pranas Hiralal Chordiya /7'/ Uy 194241591194 ,fmn;-g,,/
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Arts, Commerce & Science College, Sonai

SUBMITTED TO

SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE
BY
vir. Darekar Akshay Ramdas
Under the Guidance of
Prof. YOGESH TAMBE

IN PRATIAL FULLFILLMENT OF BACHELOR OF BUSINESS
ADMINISTRATION

FOR THE ACADEMIC YEAR 2022-2023



DECLARATION

We hereby declare that the project work entitled, “To Study loan
appraisal Procedure in Yash multistage Rural co.op credit

so .Ltd sonai” submitted under the guidance of Prof. Yogesh

Tambe is our original work completed under the four walls of our
institute.

The report submitted is our own work and has not been
duplicated from any other source. We shall be responsible
for any unpleased moment/situation.

Mr. Darekar Akshay Ramdas Place: Sonai Date:



Mula Education Society's
Arts, Commerce and Science College, Sonai
Tal. Newasa, Dist. Ahmednagar, 414105

Email ID: sonaicollege@yahoo.co.in Phone: (02427) 231384
CERTIFICATE

This is certified that Mr/Ms - Darekar Akshay Ramdas- the student of Third Year
Bachelor of Business Administration (T.Y.B.B.A.) of Academic Year 2022-2023 (SEM-VT) has

been successfully completed their project.

; ;roject Internal E;tée%u%l )’) 2.
aminer

Guide Examiner Ex
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Subject: Internship Completion Certificate .......
abject:

Dear Madam/ Sir .
[am happy to inform you that following students of your college have

60
successfully completed the No. of Hours... Internship Programme’ in this

organisation.

ame of the student Roll No. Aadhar No.  [Special Subject
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CRETIFICATE

This is to certify that Mr. GADEKAR PRASAD SUDAM the student of Third Year Bachelor of
Business Administration (T.Y.B.B.A) of Academic Year 2022-2023(sem- VI) has been successfully

completed project. The Project Work titled as “A STUDY ON THE BRAND AWARENESS OF
MAHINDRA & MAHINDRA TRACTORS”.

He displayed high level of inter personal skill during theproject.

We wish he all the very for his future endeavours

AN D %5 - ) \»iﬁ) ; C(L\,
Project Guide _— Internal Examiner External Examiner
/
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RECLARATION

We hereby declare that the Project work entitled “A STUDY ON THE

BRAND AW ARENESS O MAHINDRA & MAHINDR A TRAC TORS®

submitted under the gdance of Mres Priti Wadagale « oor onigimal work

vompleted under the four walls of our institute  The report submitted 14 our own
work and has not been duphcated trom any other source We shall be responsihle

tor any unpleased moment situation

S
Mr. GADERAR PRASAD STDAM

Place Sonal

Date



: A PROJECT REPORT ON
STUDY ON THE BRAND AWARENESS OF MAHINDRA

& MAHINDRA TRACTORS

Arts, Commerce & Science College, Sonai

SUBMITTED TO

SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE

BY

Mr. GADEKAR PRSAD SUDAM

Under the Guidance of

Mrs. Priti Wadagale

IN PRATIAL FULLFILLMENT OF BACHELOR OF BUSINESS

ADMINISTRATION
FOR THE ACADEMIC YEAR

2022-2023
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ent of Third Year Bachelor of
VI) has been successfully
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ademic Year 2022-2023(sem—

“A STUDY ON THE BRA

This is to certify that Mr. GADEKAR PR
Business Administration (T.Y.B.B.A) of Ac

completed project. The Project Work titled as
MAHINDRA & MAHINDRA TRACTORS”.

He displayed high level of inter personal skill during theproject.

We wish he all the very for his future endeavours
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ternal Examiner Exter Examiner
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DECLARATION

We hereby declare that the project work entitled, “A STUDY ON THE
BRAND AWARENESS OF MAHINDRA & MAHINDRA TRACTORS”
submitted under the guidance of Mys, Priti Wadagale is our original work
completed under the four walls of our institute. The report submitted is our own

work and has not been duplicated from any other source. We shall be responsible
for any unpleased moment/situation.

(¢

Mr. GADEKAR PRASAD SUDAM
Place: Sonai

Date:
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"~ LOG SHEET OF WORK PERFORMED DUR|ING INTERNSHIP
v.
v
: Letter Head of the Internship
- ProviderOrganisation
v
v
%
1. Name of the Student .
’ : Grad el ar pff‘e\g S T s Deur*o
. Name of the Coll .
" 2 ege : T.Y.BBA/BBA(IB)
3. Division and Roll N .
4 4, Address - : )
p SOYE-L,U,T,._,Pr N« oy LS'}—““B‘DCSGI
5, Contact Number Ro6s osg o \3
l“
) 6. Enaiii : 3qo\€,lc0¢‘f'q PrquDq@ g >=-g:\~,1 v
P 7. Special Subject PAan be &4 5
) :
8. Internship start date o3
: /o4 [2023
\ 9, Internship end date
)
:
LOG SHEET OF WORK PERFORMED DURING INTERNSHIP
Date Time Total ignature [Signature

Hours

From To

of officer (of student
Details of work done
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SANT DNYAESHWAR MULTI STATE KHARWANDI
SUBMITTED TO
THE UNIVERSITY OF PUNE
IN THE PARTAL PULFILMENT OF

BACHELOR OF BUSINESS ADMINISTRATION

MR.Kardile Ganeh Bhausaheb
T.Y. B.B.A.
UNDER THE GUIDENCE OF

PROF. YOGESH TAMBE

ACADEMIC YEAR 2021-2022
MULA EDUCATION SOCIETY’S ARTS, COMMERCE & SICENCE COLLEGE,

SONAI-414105



DECLARATION

, itle
| undersigned Mr. Kardile Ganesh Bhausaheb hereby declare that this project viork emﬁ‘f’; TP
”CustomersperceptiontowardsOperation&Customerserviceprovided through&—ba::if::;fu"! *m( -
carried out under the guidance of my faculty guide prof.YogeshTambe. This rcj.'paft' neit :r c;re}-r
part has ever been submitted for award of any other degree of either thid university or ariy GL7<
university,

ign Rogr-el, e
Place:-Sonai Sign )200—6 2 ‘,’é -

Date:



Mula Education Society's
Arts, Commerce and Science College, Sonai

Tal. Newasa, Dist. Ahmednagar, 414105
Email ID: sonaicollege@yahoo.co.in Phone: (02427) 231384

CERTIFICATE

This is certified that Mt/Ms -Ganesh Bhausaheb Kardile- the student of Third Year

Bachelor of Business Administration (T.Y.B.B.A.) of Academic Year 2022-2023 (SEM-VI) has

been successfully completed their project.

w Extezal

Project Internal .
Guide Examiner Examiner
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TERNSHIP COMPLETION CERTIFICATE
IN

JOO
The Princ!

mmerce and Science College,

pal,

Al'ts ,CO

5onai-

ubject: Internship Completion Certificate

ch,,r Madam/ Sir,

N

am happy to inform you that following students of your college have successfully

mpleted the No. of Hours 60 Internship Programme’ in this organisation.

™

Sr.No. (Name of the student oll No. Aadhar No. |Special Subject \
1. Ganesh bhausaheb kardile 4@_’1_@ 768168319234 | L/ et tal \
Med aqen)-ey r

Fojectand Internship Manual for B.B.A & B.B.A. (IB) Sem I11,.1V,V & VI (CBCS pattern 2b19)

Page 41
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A COMPARATIVE STUDY ON HOME LOAN IN MULA SAHAKARI BANK
SUBMITTED TO

SAVITRIBAI PHULE PUNE UNIVERSITY

IN THE PARTAL PULFILMENT OF
BACHELOR OF BUSINESS
ADMINISTRATION
SUBMITTED BY
MISS-GOSAVI KAVERI
RAMGIRI
T.Y.B.B.A.

UNDER THE
GUIDENCE OF
PROF. YOGESH

TAMBE

ACADEMIC YEAR 2022-

2023 MULA EDUCATION SOCIETY
ARTS, COMMERCE & SCIENCE COLLEGE, SONAI. Sonai, 414105
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Mula Education Society’s
Arts, Commerce and Science College, Sonai
Tal. Newasa. Dist. Ahmednagar, 414105

Email ID: sonaicollege/@yahoo.co.in Phone: (02427) 231384

wwuww\&?ﬁ/?/‘f/V/ﬂ/u;f/

CERTIFICATE

This is certified that Mr/Ms Gosavi Kaveri Ramgiri the student of Third Year Bachelor of
Business Administration (T.Y.B.B.A.) of Academic Year 2022-2023 (SEM-VI) has been

successfully completed their project.

- j% /M Extﬁ‘nal
Examiner

Project .
Guide Examiner



_Reg. No.- A.N R./ B, N.K./(0) 140/97 Date-13/5/1997

[

MULA SAHAKARI BANK Ltd. SONAI

ALy h :7)% Tal:- Newasa, Dist:- Ahmednagar - 414105
= Phone, Fax (02427) 231255, 231055
Ref. No. /MSB/ K< 19 Y [Ro<3/<% E/ Date-
To,

The Principal,
Arts commerce & Science College,

Sonai

Subject: Internship Completion Certificate

Dear Madam/ Sir,

I am happy to inform you that following students of your college have

successfully
completed the ‘Sixty Hours Internship Programme’ in this organisation.

Sr.No. Name of the student | Roll Aadhar No. Special Subject
No.
1. Gosavi Kaveri Ramgiri 4213 (605038874343 Cases in Finance

These students have been provided with adequate exposure and necessary
hands-on training pertaining to their special subject.

| am confident that these students will perform effectively in similar type
of organizations.
| wish them every success in future endeavors.

Thank you.
Sincerely,

Manager
Mula sahakari bank ltd.Sonai

I



Declaration

MISS.GOSAVI KAVERI RAMGIRI, by declare that this report THE COMPARATIVE STUDY ON
HOME LOAN IN MULA SAHAKARI BANK is an original work done in partial fulfillment for the degree
ofBachelor of Business Administration(B.B.A.), Savatribaiphule Pune University.

I further declare that this work in not partly or wholly submitted for any other purpose and
that the data included in the report collected from various sources are true to the best of my
knowledge.

MISS. Gosavi Kaveri Ramgiri

Place : Sonai. Sign.: l? él -

Date: Y3\ 37\2023
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Arts, Commerce & Science College, Sonai 414105

SUBMITTED TO
SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE
BY
Mr. Hapse Samarth Nandkumar
Under the Guidance of
Prof. YOGESH TAMBE

RATIAL FULLFILLMENT OF BACHELOR OF BUSINESS
ADMINISTRATION

INP

FOR THE ACADEMIC YEAR

2022-2023



DECLARATION

We hereby declare that the project work entitied, “A

Analvtical study of Life Insurance products of Life
Insurance Corporation of India.”

submitted under the guidance of Prof. Yogesh Tambe 15 OU’

original work completed under the four walls of our
institute

The report submitted is our own work and has not been

duplicated from any other source. We shall be responsible
for any unpleased moment situation.

-~

Mr. Hapse Samarth Nandkumar

Place: Sonai

Date: /Q - {\//‘,},/ 900§
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CRETIFICATE

This is to certify that Mr. Hapse Samarth Nandkumar the
student of Third Year Bachelor of Business Administration
(T.Y.B.B.A) of Academic Year 2022-2023 (sem — V) has

been successfully completed project. The ProjectWork

titled as “A Analytical study of Life Insurance products
of Life Insurance Corporation of India.”

He displayed high level of inter personal skill during
the project.

We wish he all the very for his future endeavor’s

TN \
\// | (\Nﬁx .

ﬁ‘ \) 4 / — r::bw\* lU\‘l{\\
rolect Gulde ~Anternal Examiner External Examiner
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Subject: [nternship Completion Certificate .......

o \1.d‘|‘“/ Sil'-

pappy (0 inform you that following students of y?ur college have successfully completed the
l‘: :l[:p?{rs Internship Programme' in this organisation.
13
N pecial Subject

;t;dent

“Name of the 1
I— |

7616 2606 0225 | Financial Management ’ ‘
|

samarth Nandkumar

. |Hapse

sr. No.

w students have been provided with adequate exposure and necessary hands- on training

aining to their special subject.
y in similar type of orgnnisations.

 confident that these students will perform effectivel

sh them every success in future endeavors.

nk you,
Sincerely,
~ L"\\‘/
- Pl
-
Bhanudas Dashrath Kurkute,
Chief Life Insurance Advisor
R o . N
and | E—— - Cmaamber
memshlp Many : ; Tt e e LR :gﬂ_u__:mM i
page 40

VI (CBCS patiern 20,1 %)

1 ne~qg)
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A
PROJECT REPORT
ENTITLED ON

Basics of Banking Software,Web Server
Technology,Standards for Core Banking Software

SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE
For the Bachelor of Business Administration
Submitted By,

Mr.Om Sheshrao Kale.

Under Guidance of
Prof:-Mr. Yogesh Tamde
MULA EDUCATION SOCIETY’

ART’S COMMERCE AND SCIENCE COLLEGE SONAI
TAL.NEWASA DIST. AHMEDNAGAR.
Year:-2022-2023
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Arts, Commerce and Science College, Sonai
fal Newasa. Digt Ahmednagar. 414105

Fmail 1D sonarcollege @vahoo eo i Phone (02427) 231384
. - - JC

I

CERTIFICATE

) . . That Me/ 14 a\es O
This Is Certified That Mr/Ms— --~3§§-~--~=-'ﬁ--é\-‘51\\1‘3£-‘-- the Student of second Yecar

Bachelor of Busmess Admiustration (SY B B A ) O Academic Year 2022-2023 (Sem-1V) Has

Been Successfully Completed Their Project
\ <
J /V) / "
oject ' Internal Bl

Guide I xaminer [xaminer



DECLARATION

| hereby declare that this project entitled “Basics of
Banking Software,Web Server Technology,Standards for
Core Banking Software”written by me and submitted to
SAVITRIBAI PHULE PUNE UNIVERSITY,PUNE for the
award of the Bachelor of Business Administration in
Under the faculty of commerce. We further declare that,
this has not been submitted, in full or in Part, to any
other university for any degree or whatsoever.

Date:- v\\es e

Place:- gona

Student Name :- Kale Om Sheshrao



FOR

THE STUDY OF WORKING CAPITAL MANAGEMENT WITH RATIO
ANALYSIS

AT
MULA SAHKARI SAKHAR KARKHANA LTD SONAI

SUBMITTED TO
SAVITRIBAI PHULE PUNE UNIVERSITY

IN THE PARTAL PULFILMENT OF
BACHELOR OF BUSINESS
ADMINISTRATION

T.Y.B.BA.
UNDER THE
GUIDENCE OF

PROF. YOGESH
TAMBE

# "g

ACADEMIC YEAR 2022-

2023 MULA EDUCATION SOCIETY
ARTS, COMMERCE & SICENCE COLLEGE, SONAI. Sonai, 414105



To Whom 50 ever It may Concern

This 15 certify that MIS5 KARDILE GITA student of B B A of our institute has
successfully completed the project and submitted areport on o
CAPITAL MANAGEMENT WITH RATIO
ANAL YSIS" As partial fulfilments of BBA degree of SavitnbalPhule Pune
University of Pune for the academic year 2022-27-¢ displayed high level of

inter personal skill during theproject We wish he all the very for her future

endeavours

“THE STUDY OF WORKING

V)@N\/_/ — L
“Project Guide Examiner Fxterma



Declaration

MISS KARDILE GITA ADINA TH. by declare that this report © THE STUDY OF WORKING
CAPITAL MANAGEMENT WITH RATIO ANALYSIS s an oniginal work done n partial
fulfillment for the degree ofBachel
Universin

are that this work in not partly or wholly submitted for any other purpose and
d in the report collected from various sources are true (0 the best of my

l f‘llnh\‘r d(\‘l
that the data include

knowledge

MISS. KARDILE GITA ADINATIH

Place @ Sonat. Sign.: W

-

Date: |7 572023

or of Business Administration(B B A, Savatnbaiphule Pune
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&etd, Ay avaren, 57, JEdorTe

L Name of the Student L l<awdile  Gechy Ad inath
. . - ) \-"OI\ \\I
2. Name of the College : Avt, commuaree '3\ SR cal ICj( o
3. Division and Roll Number i Uaol
. S noqaty
VIS ﬁ N

4. Addiese . sonal, Tal -+ e whosa , O j
3. Contact Number : Ru Sj 0f '633

Jie sa1a@ gl com
6. Email ID . ad1aathkavdile s

no .
7. Special Subject . Frnancea) management
8.1 ips Y
nternship start date A Ap*‘\" no23

9. Internship end date : s Apri] 2023

LLOG SHEET OF WORK PERFORMED DURING INTERNSHIP

Date Time Total Signature Nignature

-~ Hours . ofofficer of student
From To Details of work done

u\u\qtb “ am S Pm 6 u1+)"0d LLL}IOI’) 0‘ h-“kj & v ,.“' (X‘-\'\'
S\L‘”S ”C’m ‘Fm 6 Pmnno[ [ R)J \\\ N “éj\"-'

6 |ulv 1 am VP"‘ I OP(‘YOIH\J CJ(M \.@r @Ag\iy
_________ 7 pevo & ,

A am (Pm 6 Ratio f\ﬂﬂu»”> \ M




A Project Report
ON

Submitted to

!

o gdTiAg My,
Qe
!

—

ém’" =]

Art’s Commerce and Science College ,Sonai
of

SAVITRIBAI PHULE PUNE UNIVRSITY, PUNE
For the Awarded of the Degree of
Bachelor of Business Administration

Under the Faculty of Commerce and Management Submitted
by

My« Kute Vishal Kailas

Under Guidance of

Mrs. Priti Wadagle

Academic Year 20275 3




Vil Lducation i, ey

Arts, Comm : Cie ‘ ona;
: €rce and Science College, Sonai

Fal. Newasa. Dist. Ahmednagar. 414105

Email ID: sonaicollcpe o vahoo.co.mn Phone: (02427) 231384

Fhis s certified that M/ M5 Kute \[lsUaJ ka”a—"

......................... the student of Third Year

Bachcelor of Busiess Administration (1 Y.B.B.AL) of Academic Year 2022-2023 (SEM-V1) b

been suceessfully completed his project,

?/ :

Project [nternal
Guide Examiner Examiner




MULA EDUCATION SOCIETY'S
ARTS, COMMERCE AND SCIENCE COLLEGE, SONAI m

AL NEWASA, DIST- AHMEDNAGAR - 414105

h.; 02427-231384 Email: i )
P mail: sonaicollege@yahoo.co.in, mesacsccollege@gmail.com  Website:www.acssonaicollege.com

Affiliated to Savitribai Phule Pune Universi AN/A
) ! e University, Pune (1.D.PU/AN/ASC/031/1989
NAAC Re- with ‘A’ G DBT : i ) C C
accredited with rade, Star College Scheme, ISO 9001: 2015 Certified, AISHE Code - -42096

ADM-R-30
Ref. Acse/ S 5 /2023-24 Date: 04/ ©%/2023
To,

The Manager,

Kisboy Shanhla/ Bhalgat

Subject: Request for inclusion of students of our college for Internship Program

\

Sir/ Madam,

SavitribaiPhule Pune University has introduced ‘Internship Programme' for Third

Year students in its revised syllabus
The purpose of the internship programme is to provide hands on training and

experience to the students about various aspects of business and commercial activities. The

internship will also enhance employability of students.

In view of this, I request you 10 provide students of our college with an opportunity

for internship in your esteemed organization.
We would appreciate if you could provide exposure of the following business

activities to these students-

I. Financial Management 2 Marketing and Sales Management

3. Supply Chain Management 4. Accounting Procedure

5 Recruitment Process 6. Any other information related to Business Activities

We look forward to a mutually rewarding academic association with your
organization.

Thank you.
Sincerely,

o X\ o . \
77\ D DAL O X g
) ~ h |

Coordinator, -

Internship Program %f( “
| C



o w
Lroye | o |

\hiban .
bhavir Marg V/pSonar. Tal-New ava Div-Ahmedpagar- 3 4105

Proprictor: Kishor Shantilal Bhalgat Mob. \o. ;9421387579

A
‘
1. Name of the Student ‘Kute Vishal Kailas
2.Name of the éollege :T.Y.BBA/BBA(IB)
3, Division and Roll Number 422.6
4. Address :Shanishingnapur, A-nagar,
Newasa
5. Contact Number 17020681200
6. Email ID -vishalkute541541@gmail.com
7. Special Subject :Marketing Management
8. Internship start date .10 A Pm )
“

9. Internship end date : QA— A’Pm I

LOG SHEET OF WORK PERFORMED DURING INTERNSHIP

Date Time otal Signatureof pgnatureof

officer student
Details of work done [ Ft

| Tokrodactiop ¢ polebnmy ), g4

Dabury sqp,o\y claln

/;rroc}qc}-imi-i 7 2 |




A Project Report
ON

“Marketing of Electronics Products at
Panchratna Mobile Electronics Sonai”

Submitted to

o argdua ’“ﬂlq

Art’s Commerce and Science College ,Sonai
of

SAVITRIBAI PHULE PUNE UNIVRSITY, PUNE

For the Awarded of the Degree of

Bachelor of Business Administration

Under the Faculty of Commerce and Management Submitted

by

-

Mr. Makone Pranav Vijay

Under Guidance of
Mrs. Priti Wadagle
Academic Year 2022-23
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| Sonal, Tal Newasa, Dist. A Nng‘lr. 414]05
{ Proprictor-Ravi Shete
INTERNSHIP COMPLETION CERTIFICATE

| To,
The Principal,

Arts Commerce & Science College,

| Sonai

Subject: “Marketing of electronics products at panchratna mobile electronics sonai”

Dear Student,

1 am happy to inform you that following students of your college have successfully completed the No. of

Hours- 24 Internship Programme’ in this organisationorganisation.

ISr. No. Name of the student Roll No. Aadhar No. Special Subject

1. Makone Pranav Vijay K212 39161529768 Marketing Management

hese students have been provided with adequate exposure and necessary hands- on trainingpertaining to their special

ubject.

| am confident that these students will perform effectively in similar type of organisations.| wish them every

success in future endeavors.

Thankyou.smcerely,; PANCHARATNA ENTERPRISES |
¢ A./p SONAI, TAL - NEWASA , j
DIST - AHMEDNAGAR Pin -414105

Pro . Ravindra P. Shete

N Mob. 9511004511
Name & Signature (Authorised Signatory)




Mulq Education Sociery s
Arts, Commerce and Science College, Sonai
Tal. Newasa, Dist. Ahmednagar, 414105

Email ID: SOon

uicolIwc:’m\'ahno.co.in Phone: (02427) 231384
k
CERTIFICATE

This is certified that Mr/Ms - [Mdkkone Pranav

the student of Third Year

Bachelor of Business Administration (T.Y.B.B.A.) of Academic Year 2022-2023 (SEM-VI) has

been successfully completed his project.

@ ,%Jal@t ;

! Exteina
Pro.jdect Examiner Examiner
Guide
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| Y e O e |

Proprietor-Ravi Shete

1. Name of the Student

2. Name of the College

3. Division and Roll Number

4. Address

5. Contact Number

6. Em

7. Special Subject

ail ID

8. Internship start date

9. Internship end date

:Pranav Vijay Makone

: T.Y.BBA/BBA(IB)

14212

:Vatapur, Tal-Newasa, Dist-

A. nagar

19359607925

:pranavmakone0@gmail.co
m

:Marketing Management

|
R "@.n %
u,A/OII';

Sonal, Tal. Newasa, Dist. A. Nagar, 414105

lohp] 2023

o1 ApPYil 2023

LOG SHEET OF WORK PERFORMED DURING INTERNSHIP

Date [Time Total — [Signatureof [Signatureof
Hours  Inetails of work t-ione officer student
ofpil| G Am | 2AM |4ty lngﬁdﬁéfg?&g@w s [
{] HP’T\] Erm | |2AM Z”/w Cﬂmpg—noelon OLP’FUJV”LJWQ%
p,Drp’"‘) eAm | A 4y Mcrff:e»HrB dm@), MW
o Apm)| gam | pm | A Ho| PromaHon Ackivily fMdMﬁ

/
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B _REm

m-wmmnmm»nm f‘\. T
TR WA Ty Prafia,

WAIZelL
[0 Joenmd finmsoni]imns e [ S

bomu Tal. Newasa, Dist. A. Nagar,4l4105

I’ropnctor Ravi Shete

[;AP"” g Ao |9,B}‘0 Aad (SqPP\\/ chain J/Wﬁf
Uﬁ?ﬂ) FAr | 12 Al Pfr{céma GY’ﬂﬂeg)r -’W/?{
AP 2hAm | 128m] Ay (ﬁm)ucl— Xife anahd"-‘u,zv// T

] p Y,
[Bﬁp’m‘) SAM | 12Am |y |Cushomer Demar)d M/.MV”"%

. ; g DY g
MA}M‘J I”{m |28 [hw CJJJ"E':)LZ);O Ing Mﬁp/?:
)/OAP"’IJ LA | [ 2PM 4 1) Cu M mey <apsFathon E |~ o
LV P B8 [ 1260 [4 [ Movleefing °Fp°cclwcf~5;>:y/;/y"”‘f‘r‘%
Total Hours 618 =

Certified that pranav vijay makone has satisfactorily completed the

internship programmee assigned to him.

PANCHARATNA ENTERPRISES
A.Jp SONAI, TAL - NEWASA f

y DIST - AHMEDNAGAR Pin —414105 :
Pro . Ravindra P. Shete
Mob. 9511004511

Name & Signature of Name &

supervisor

Date ;

signature

of proprietor

Name & signature of

section in charge

L e i o e o o e

=




A Project Report
ON

“A STUDY ON THE IMPORTANCE OF BRANDING AND PACKAGING ON
THE PRODUCTIVITY OF SUPREME PAINT AT KARAN TRADING
COMPANY, SONAI”

Submitted to

,3}" .:an:'?"la “}%"Qq

Art’s Commerce and Science College, Sonai
of
SAVITRIBAI PHULE PUNE UNIVRSITY, PUNE

For the Awarded of the Degree of
Bachelor of Business Administration

Under the Faculty of Commerce and Management

Submitted by
Mr. Kurhat Nilesh Adinath

Under Guidance
of
Mrs. Priti Wadagle
Academic Year 2022-23




Te, Date- 0‘1/0‘0“/20 243

The Pancipal,
ARTS COMMERCE & SCIENCE COLLEGE,

Sonal

Subject: *A STUDY ON THE IMPORTANCE OF BRANDING AND PACKAGING ON THE
PRODUCTIVITY OF SUPREME PAINT AT KARAN TRADING COMPANY, SONAT™

Dear Student.
I am happy 1o inform you that following students of your college have successfully completad the

no. of Hours - 48 Intemship Progranume” in this shop.

1 T
Sr.No. | Name of student | Roll.No. ‘L Adhar No. | Spevial \n’(\u\t
\ { |
1 | Kurhat Nilesh Adinath | 4227 ;‘ OIRIVNTINT Macketing
|
l

I
} E
! l Management

This student has been provided with adequate exposure and necessary hands- on training
pertaining to them special subject. T am confident that this student will pertform eftecnively tn similar type
of shops.

I wish him every success in future endeavors.

Thank you.

Sincerely.

Name & Signature (Authops ed Signatory)

rng Comropam 4

Propriern:

P
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Mula Education Society’s
Arts, Commerce and Science College, Sonai

Tal. Newasa, Dist. Ahmednagar, 414105

Email ID: sonaicollece@yahoo.co.in Phone: (02427) 231384
CERTIFICATE

This is certified that Mr/Mg -K@"-’-L‘-Qk-meﬂ-l:‘: ------- the student of Third Year
Bachelor of Business Administration (T.Y.B.B.A.) of Academic Year 2022-2023 (SEM-VI) has

been successfully completed His project.

A

Project Internal E% \‘%)ﬁ\

Guide Examiner Examin&r



1. Name of the Student
2. Name of the College

3. Division and Rol| Number

o

. Address

5. Contact Number

6. Email ID

~N

. Special Subject

[+~]

. Internship start date

9. Internship end date

i e S T e e A

:Kurhat Nilesh Adinath
:T.Y.BBA/::" v )

14227

:Shanishingnapur, Tal-
Newasa, Dist- A. nagar
177967 20296

:nileshkurhat153@gmail.co
m

:Marketing Management

. Apm | 2023
1§ Apri 2003

SHEET OF WORK PERFORMED DURING INTERNSHIP

Date Time

Total

’Signature of [Signature of

Hours Details of work done i prudent
?Afni[ jpAm 4P 4/;1?-% PachQaihj Prba’au s laddy
q AP”"’ |2 A | 4pm0 4ito | T nfrod u Qﬁ:orc):[ j{o"_paiqb a )

(2 prr 4prm

(0 Apil

HHw Pna|jdb’af' fnodq cks

&

L Cpped] | 1 2 A

e

Pmc!ud—,b'(’-c c_acle ;

RN
E




. M I SRR RN =

1) e j2Am APm  |4rw | pilsibubop c\yc/&- %( Alustty
(1Prpvi) 2P0 | Apm iy | Manufachring Je}‘?l‘b@ Glidehy,
Bﬁf"‘) )2 A | 4P LHy | Price Analysl é/ @
\hﬁ?“{) 128 | 4Pw |4Hyy Q‘*‘l“t‘j l!&omP“"’“l’°”@ (Rdeh |
13 me" P | apm |40 | Cusfomes .‘Jcncz{_\/dfS Cy N2
L4l A | A9 \4Ho| Morkehng obralegy g\ @n
\'\‘_"P"’“ 128m | fovo | 4bh | Cuskorner Bg@'(}jb&awhﬁ (it
o) |)2Am AP™ |4 | PromoHaon AcHWHY | 4 Q5
Total Hours A%

'd that Kurhat Nilesh Adinath has satisfactorily completed the

hip programmee assigned to him.

. Signature of

or

Name & signature

of proprietor

Name & signature of

section in charge

X

erop[iefﬂ."
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Project Report On

To Study Sells And Promotions Of Frigorifico
AllanaPvt. Ltd

BSubmitted to

of
PHULLE PUNE UNIVERSITY. PUNI

For the \

Under the faculty of Commerce Management

Submitted by

Under the guidance of

AR RIS

\cademic Year



Mula FEducation Society's
Arts, Commerce and Science College, Sonai

Tal Newasa, Dist. Ahmednagar, 414105

Email ID: sonaicollege @yahoo.co.in Phone: (02427) 231384
CERTIFICATE

This 1s certified that Mr/Ms -Nishant Popat Ambade- the student of Third Year Bachelor
of Business Administration (T.Y.B.B.A.) of Academic Year 2022-2023 (SEM-VI) has been

successfully completed their project.

\‘ -

—

e X
Project aternal— > External
Guide Fxaminer Examiner

A AN



alt

: ”.R\‘,\'Hll’ COMPLETION CERTIFICATE

J K TRADERS
PROPRIETOR

he Principal,

............ College,

.C?[.).Qi----- (Place)

jubject: Internship Completion Certificate

dear Madam/ Sir,

am happy to inform you that

E R A

.......

A, p Kharwand: Tel-Newasa Dist A Naga
90961950
pranavchordiyaseStamgmanl

following students of your college have successfully completed
g \ \ I

he No. of Hours GQ ........ Internship Programme’ in this organisation.

StNo. Name of the student T RollNo. Aadhar \o. HV.‘SI-)’eciAal Subject

tand Internship Manual for BB.A & B.

B.A. (1B) Sem [11.1V.V & VI (CBCS pattern 2019) Page



SUBMITTED TO

[RIBAI PHULE PUNE UNIVERSIT

BY

Under the Guidance of

1 1
lambe Su

FILTMENT OF BACHFTOR OF |

\:)‘\’i\ INTR v

FOR THE ACADEMIC YEAR



Deciaration

svimmah viles m~hmw‘ " ' it of e B v rrh

i crugmal work  dome ” m‘.li Ad R (ABA ‘.v‘";hw M g
rurther declare than this work i mor partly or wholly sumstied for sy ofher purpose dad thar the de

e repont collected from " ATIOuR sources are true 1o the best of any kmowledge

Nl

Mr. Pawar Avinash Vilas
|



ARTS, COMNERGE AND SCHENCE COLLEGT, SONS |

Awith A Gt DI o) ) L gt et S

Roeb e qj) NURRERN 1)

| ‘l\' \].Yf‘n.lg'\‘l

Sarumd Saronta

YA 3darke, Senw ,

Subject Request for melusion of students ol our college for Jnter

Su/ Viadaw

S S e Propranin
rvatbaPhule Pune University has introduced Internsihip Be0Rse

Yoa students inits revised syllabus

! . il bandd
She purpose ol the IlllL‘lllShl]\ programme 1 10 })."NI(J', nands

axperence Lo the students about various aspects of business and comiiert]

mremshipaall also enhance employability of students.

S . ; cllerarer with gn
I view of this, Trequest you 1o provide students of o colfepe v @

tor iternship i your esteemed organization.
We would appreciate i you could provide cxposure of the Tonos
activities o these students-
I Financial Management 2 Marketing and Sales Management
~Supply Cham Management 4. Accounting Procedure
S, Recruitment Process 6. Any other information related to Busines: Ac
We o look forward to a mutually rewardimg  academice  association
oreanizalion.
{hank vou
Sincerely,
TR \ \
\\(‘)\\\‘»\\\\\f\\ NS 2
\vx‘\‘i\:xlf‘\ O,
" <hvny ]‘;\\ vy \
”~ )
7 PRINCIPAL
L] ’ .
wilila E(’(‘Q’A_\?:_‘J, Sy
. AIts. Commerc- 4 €= ienc
N ¥ 4 n e gy ";-w}f?m ~ray T 4"

TSRS 112 = U N S e A4
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\rts Commerce and Science College, Sonai

Fal Newasa, Dist Ahmednagar, 41411

Fovanl 1D sonmcolleoe o hoo co.in Phong ((.-,1\".,"41\4

CERTIFICATE

Fhisos cartified that My y{\ .‘eaug“-{___ﬁu;_ms\n. the student of [hird Year

Bachelor of Busimess Administraton (T Y BB A ) of Academic Year 2(22-2023 (SEM-VI) has

hee e ‘
been successtully completed their project.

\— %} JLlar 2
External

Project nternal
Examiner

Guide Examiner



Company Letter Head

INTERNSHIP COMPLETION CERTIFICATE
o,
I'he Principal,

Arts, Commerce & Science Colle

Sonai

g2¢,

Subject: Internship Completion Certificate

Dear Sir,

‘ : “to i . . e successfully completed
I am happy to inform You that following students of your (ollege' havv‘;*ru)‘

0‘}\’/ >
he 60 Hours Internship Program in. 2\ T mi,,wt&,mrgamzatmn.

Sr. No. Name of the student jj’ Roll No. ; Aadhar No. Special Subject
. R %y Aoath | 5 | o POBTELNINS o ¢ Murketing Mumzzement
: A<D

Financial Management

—_

The student has been provided with adequate exposure and necessary hands-on training

pertaining to their special subject.

I am confident that the student will perform cffectively in similar tvpe of organizations. | wish

them every success in future endeavors,

I'hank you.



A
PROJECT REPORT

ON

VISIBILITY ANALYSIS OF TECH MAHINDRA

SUBMITTED TO

THE UNIVERSITY OF PUNE
IN THE PARTAL PULFILMENT OF
BACHELOR OF BUSINESS ADMINISTRATION

SUBMITTED BY

MR.PRADIP KUSHARAM SOLUNKE

S.Y.B.B.A.
UNDER THE GUIDENCE OF

PROF. Mr : Shriniket . R. Langote

P it thi

ACADEMIC YEAR 2022-2023.

MULA EDUCATION SOCIETY’S ARTS, COMMERCE & SICENCE COLLEGE, SONAI-
414105
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ps 9:: Fimail 1D sonaicollegewyahoo.co.in Phone: (02427) 231384
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V) A%
O \ 7:\
Y \s
o S CERTIFICATE
[ 3k
& \s
, \’ 7’\’ e, ~ 5
¢ ke This Is Certified That Mr . Pradip Kusharam Solunke
» N
AY) - .
y ' < Student of Second Year Bachelor of Business Administration
oAl
;o) 9:<_ (SY.B.B.A))  Of Academic Year 2022-2023 (Sem-1V) Has Been
y
A\ls .
I J 7:* Successfully Completed Their Project.
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INTRODUCTION OF DIGIT AL MARKETING

d platforms

Digital marketing is the use of digital technologies ar
vices, as well as to connect with

dibly versatile and powerful tool

s to reach people worldwide
s to deliver

puters. and

to promote products and ser
potential customers. Itis an incre

that can be used in various way

Digital marketing utilizes multiple digital technologie
e phones. com

promotional messages. such as mobil
It can be used for B2B

other digital media and platforms.
(Business 10 Consumer)

(Business to Business) and B2C
marketing, depending on the goal and objectives of the campaign.
Digital marketing offers unique advantages such as greater reach.

improved targeting. personalized messaging, and better RO
(Return on Investment). It also allows businesses to stay up-to-
date with marketing trends and technologies. With the right
d tactics. companies can leverage digital marketing

strategies an
h a larger audience.

to increase their visibility and reac

B
333

MARKETING .

Using Digital
Channels to Reach
Consumers



DEFINITION OF DIGITAL MARKETING

Digital marketin comprises all marketing efforts that u§e the intgmet.
These include digital channels such as search engines, email,

i L
websites, social media, etc., that can be used to connect with curren
and prospective customers.

Digital marketing, also called online marketing, 15
the promotion of brands to connect with potent\a\
customers using the internet and other forms of |
digital communication. This includes not only email,
social media, and web-based advertising, but also
text and multimedia messages as a marketing
channel. Essentially, if a marketing campaign |
involves digital communication, it's digital marketing.

In short we can understand Digital Marketing and its types in
below pictures.

Email Marketing Influencer Marketing

What s Digital Marketing? M &

Marketing FJ‘" 5 3‘:. Warketing

Content 1 -#:
a - Types of
SE0 inidil fl o a ke
' Marketin

Emall ‘ : Marketing
Social Media 2

pay Per Click — Radio & T.V Ads
Hobil Q [\:‘f\

search Engine Optimization Electronic Billboards




ADVANTAGES OF DIGITAL MARKETING

-

e ‘B —\"‘\f\f-
G otba Xeac

- meamatonal markeung

Tragiona marketng raphy and creatmg 3
campaign Can be harc expensive as labour-ntensne However digital

marketng Nappens on the Internet which mears that the reach you can acheve with t

s immense Even a very smal iocal business cwne e abity to reach an

Ntematonal audience wiith 3n onine stors This would never te possidie wih tradihional
marketing or would cast a whole ot of money to do 50 This onikine accessibility has
opened many growth opportunites for businesses to explore The combmahon nx olobal
reach and visibifity 's 3 great cpportunity for any business

2 Local Reach

While giobal reach is a significant advantage of digital marketing 1t also improves loca!
visibility which 1s especially important f your business rebes on nearoy

customers Local SEQ and locally targeted ads can be beneficial for companies trying 1o
bring more customers to their doors Think of the reach you can get to a whole
neighbourhood with digital marketing versus the reach it would take you to pnnt out

flyers and distnbute them around

3 Lower Cost

v dgital marketing

(
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\
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(
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3
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o
o

Whether you want to promate locally or intemationa

provides you with cost-effective sclutions It allows even the smallest companies to
compete with larger companies using highly targeted strategies Most of these
strategies won t even cost anything at all to start with (such as SEQ social meadi
and content marketing! every form of digital marketing is surtable for

b
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may even have more costs than others A business can find

every business and some B
appropriate solutions based on its marketing goals

4 Easy to Leamn

While there are many aspects of digital marketing that you need to
to get started with It gets more compiex from the nature of the a als and the scale of

<

the campaigns. However. it is all a matter of finding the rsght str
business.

0 learn s fairly ea\,

Qy that works for your
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5. Effective Targeting

Even if you don't have a clear idea of your target audience, digital marketing enables
you to extract data to see which audiences will work best for you and optimize your
campaign around them. There are many different options of targeting such as through
keywords for search engine optimization (SEO), pay-per-click (PPC), or through
demographic information on social media. This enormous amount of targeting elements
at your disposal makes sure that every campaign reaches the right audience. |t. also
helps you to analyze the changing behaviours of customers and modify campaigns for
those changes. This ability to understand customers’ changing needs quickly is a sure

way of success for any company.

6. Multiple Strategies

There are different strategies of digital marketing that can be used by different types of
businesses. A B2B business that is interested in gaining international leads may have a

totally different strategy than a B2C local business selling clothes. While some
companies can benefit more easily with content marketing and SEO, others can benefit

from conversion-based ad campaigns. The key is to always analyze the results and
develop better tactics and methods with time. A well-executed digital marketing strategy

is one that changes and adapts quickly as the needs of the business transform.

Here are some of the most common types of digital marketing you can choose from:

SEO-based content creation

Search engine marketing

« Social paid ads

« Video marketing

« Forum engagement

Social media marketing

« Email marketing

» Local search

« Remarketing

+ Influencer marketing




7. Multiple Content Types
Another crucial advantage of digital marketing i1s the different content types available to
showcase your brand online For a lot of platforms, there 1s a wide range of content
types you can choose from to keep your brand fresh and build effective online
campaigns Unlike traditional marketing, you can more easily reproduce one content to
fit as many platforms as you want

Here are some of the most common types of content that you can choose from:

- Blogs

- Podcasts

.« Emailers

« Ebooks
Visual content
« Infographics

. Whitepapers
e Quizzes

Social media posts

« \Webinars

8. Increased Engagement One of the most important advantages of digital marketing
is increased engagement. Digital marketing is designed to be highly engaging by
default. Users can share a blog post, like a photo, save a video, or engage with your
website via a paid ad click. The best part is that all of these actions can be measured.
This enables you to create even more engaging posts to increase brand awareness or
boost sales. The more you engage online, the more loyal customers you can get.
Businesses that use engaging formats effectively in their online strategies have an

easier time converting cold traffic to loyal customers.

9. Analytics and Optimization This helps to optimize future campaigns and fix any
possible mistakes quickly. Analyzing your digital marketing campaigns also enables you

s funnels..
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DISADVANTAGES OF DIGITAL MARKETING

1. High competition

Since the competition has increased significantly recently, the digital marketing strateqgy
needs to be well-planned, distinctive, catch people's attention, and influence the target
demographic. Any repetitive approach or method will rapidly force the brand out of the

asingly competitive. As a result,

race. Digital marketing campaigns are bec oming incre
levant to them.

firms must be responsive to their client's demands and re

2. Time-Consuming

One of the major disadvantages of digital marketing is the investment of time.

Organizational techniques and approaches can save time, making it hard to devote
gn. In the long term, this will be detrimental. As a result, it has

enough time to the campai
been suggested that the company focus on a strategy and generate and pick content
ot, social media posting, and

accordingly. Digital marketing technologies such as Hub Sp
scheduling programs like Hoot suite and Tweet deck should be leveraged to overcome

difficulties.

3. Security and Privacy Issues

Security is the most important necessity for every brand. As a result, you must take website
protection seriously as a digital marketer. Itis usually recommended to secure and protect
network connections by employing firewalls and encryption solutions such as VPN. The
fundamental strategy of having a decent antivirus is the most preferable. Legal
considerations in getting client data for digital marketing campaigns must be completed
with all appropriate procedures. Customer data must be protected first and foremost

because it may be compromised during data breaches.

4. Dependability on technology

Digital marketing is purely technological, and the Internet is prone to mistakes. There are

times when links need to be fixed, landing pages do not load, and page buttons do not
perform their job. This causes prospective customers to switch brands. As a result, a
website test is required to avoid this. Reviewing the text and ensuring that the campaigns

will operate in their intended niche is also necessary.
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5. Complaints and feedback

Maintainin ' : .

tough A'nygo :eb;j;d s reputation by responding appropriately to negative feedback is

Sietribusted ta ourz/ commen't or cr'lthue your product or service on digital platforms
y arget audience via social media networks and review channels. Unless

ou have a soli . .
y lid foundation built on brand loyalty and excellent customer service, each

bad review may negatively impact some of your customers.

6. Inaccessibility
de reach, it only reaches

nternet service providers

Although online marketing provides companies with a worldwi
lliterates and the elderly

some areas or infiividuals. For example, in rural locations where i
are scarce or th? internet connection is inadequate. Furthermore, i
who do not utilize the Internet are not reached through digital marketing.
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METHODS OF DIGITAL MARKETING

1. Content Marketing

_how-to videos. and

formational. v aluable content like blog posts
h vour audience and

helps you connect » it
close sales.

Content marketing refers to in

other msln!cllonal materials. This type of marketing
answer their questions. It can also help to generate leads and

our brand

rget audience in mind. Ideally.»
ontent. Y ou

blishing quality. reliable ¢

Content should be published regularly with the ta
atest industny trends.

would become‘a trusted voice within the industry by pu
want your audience to come to you first for information on the |

2. Search Engine Optimization

Search engine optimization. (SEO). is the strategy of creating content in such a way that search
le will rank vour page high on the search engine results page (SERP).

engines like Goog

kevwords that the user 1s

Jow relevant your page is t0 the
{ be adjusted justas

Google uses algorithms to decide i
date frequently. and SEQ strategies mus

searching for. These algorithms up
regularly to remain effective.

page at the top of the SERP and bring in more

When done properly. SEO efforts will put your

organic traffic.

3. Search Engine Marketing Pay-per-Click

op of the

Search engine marketing. or SEM. refers t0 paid advertisements that appear at the t
lly depends on the number of clicks the link receives. hence

SERP. The cost of these ads typica
“pay-per-click.”
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When you pay for these ERDP AT i
N n v l‘ll| av lor these top SERP slots, the “Ad™ Tabel will appear next to your URE. Despite
consumer knowledpe that these are ads, many still elick on these links, and it can be a very

elfective digital marketing stratepy.

4. Social Media Marketing

atlorms are used as a digital marketing channel.
a profile for your business
¢s, or freshly

With social media marketing, social media pl
Ads can be bought to reach out to a new audience, or you can creale
on any social media platform and create posts to advertise new products, sal

published content.

Which social media platform you will use will depend on the type of audience you want to reach.
wgram is best for reaching audiences between the

IFor example, according to Pew Research, Inst
achicved through FFace book.

ages of 25 and 29, while those 651 can be best

5. Email Marketing

When someone visits your website or business, invite them to join an ecmail subscriber list. With
about sales, special events, or product releases. Email
. approximately $40 of

end emails

their permission, you can s
marketing is often underestimated, and according to Lyfe Marketing
revenue is brought in for every dollar spenton email marketing.

arketing channel is that it should provide value to your

The most important part of this digital m
ot receive anywhere else, and you can build a

ience. Offer them exclusives that they would n

aud
crease brand loyalty.

mutually beneficial relationship that will in

6. Mobile Marketing

ands who desire to be with their customers, side by side. It
on the desktop to mobile. You must also be
texting, and social messaging apps.

Mobile marketing is mandatory for br
1e marketer to adapt everything he is doing
asks such as in-app advertising,

ands that target a younger audience.

requires tl
efficient in mobile-specific t
It is significantly important for br



7. Video Marketing

.
) 9 o - [- LRy S ovgn . el . .. . . . P . .,
In 7‘( day’s fast [’dud scenario, short and quick videos are quicker than texts in attracting
;l‘lb.lm;]u.\ Bc‘ it educational or entertaining. live or pre-recorded video content is a reliable
g < 4 1 T . - o N -~ .
igital marketing option. Today. over 2 billion people look for something or the other per month

on Youl ube. It Is a promising opportunity o reach new customers. and video
marketing strategies drive results throughout the marketing funnel.

0, 3 Q A © M . ~ VT
80% of customers opt for search engines and videos to learn about products and check reviews.

55% of consumers do it before buying.

8. Audio Marketing

the Golden Age of commercial broadcasting. From the

radio regularly switching from traditional
Audio marketing 1

Radio has been customers' favourite since
1920s till today. a section of people still listens to the
radios to internet radio. Channels like Spotify help advance audio marketing.
much broader as it includes podcasts and smart home assistants such as Google Home or

Amazon Alexa.



PROCESS OF DIGITAL MARKETING

Step 1 Research

.

At this stage, you will collect all the information
that will be required for decision making in the
next stages. Information collected during the
research will become your raw material to
strategize & create your digital marketing
campaign. This stage can =2also be called
as Digital Marketing Research At this stage,
you will research 4 sets of information:

1. About Business
2.  About Your Target Customers
3. About The Product That You Want To

Market
4. About Online Competition




Each set is unique & equally important. You will
require multiple sources to collect the

information.

Step 2: Create

Once you collect information at the research
stage, you can now start creating:

1 - Digital Marketing Objectives / Goals: These
are the ultimate goals that you want to achijeve
through your Digital Marketing Campaign.
Every business is unique; therefore their goals
will also be unique. Campaigns without clear
goals will end up spending money without the
assurance of achieving goals. What goals you
should set, can be answered after looking at



information collected at the Digital Marketing
Research stage. Learn more about Digital

Marketing Objectives / Goals.

2 — Digital Marketing Strategy: After you setthe
goals, it's time to create a strategy to achieve
those goals. Your Digital Marketing Strategy
will include Positioning Strategy, Branding

Strategy, Content Strategy, Digital Markelting
trategy should be

Channels Strategy. What S
e answered from the

adapted/created, will b
information collected at the Digital Marketing

Research stage.

— Digital Marketing Pla

will lay down a documen
include all your detailed Digital

activities with timelines.

n: At this stage, you
ted plan that will
Marketing

gital |dentities: The 3

4 - Creating Primary Di
f business are

primary Digital ldentities O
Website, Blog & App. These are like your online
wrooms. These are the

office, shops, ofr sho
places where you want your
reach & ultimately buy Yyour produ

target customer 10
cls &
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After your primary digital identities are fully
ready, you will star promoting them. That

means you want relevant people to start
coming to your primary digital identities. This i



also called as generating relevant traffic.
Relevant traffic is an important word here.

The more you get relevant traffic to your
website, the more the conversion you can
expect. Your options to promote your

website/blog / app will be:

Search Engines
Display Network
Ecommerce Portals
Social Media

Email

Messaging
Affiliate

The above are also known as Digital Marketing
Channels, which you need to promote your
Primary Digital ldentities (Website / Blog /
App). There are sub-channels & networks within

some of the channels mentioned above.

NOoOOAMWLN =

Which channels, sub channels, networks to go
for & whether to do organic or inorganic
promotions, these questions will already be
answered at the Digital Marketing Strategy

creation stage.



Step 4: Analyze

Once you create your primary digital identities
& start promoting them through various digital

marketing channels, it's time 10 start
monitoring your performance. Analyzing is like

looking at the outcome of your digital
marketing work. You will receive analytics for
your primary digital identities, as well as the
channels through which you have done the

promotions.

The most important & ultimate analytics for any
business is the analytics of your

website/blog / app. Google Analytics is widely



e analytics of your primary

popular to generat
The 4 major sections of

digital identities.
Google Analytics are:

1. Audiences
2. Acquisition
3. Behaviour

4. Conversion

Step 5: Optimize
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Summary

Toanmuanize thefdlowing arethe 5 gepsd the Ogital Marketing Process
1- Research At thisstage. youl Research about business target cCUstomers product /service, copetition
goals digital marketing grategy. digital

2- Qeate At this stage. you create your digital marketing
narketing plan &primery digital identities (website/blog/ app).
pronoting your primery digtal i
digolay networks e-conTrerce

3 _ Pronote A this stage. you start dentities through various digital
marketing channels like search engines portals sodal nedia, eneils
messaging & affiliate prograns

most inportant analyticsi.e \ebsite

icsindudingthe
must be made

4 - Analyze Atthisstage you look the variousanalyt
/Bog/App analytics & corrpare themwith your goals You also understand where changes

in arder to bridge the gap between goals&actual.
ng changes (fine-tuning). The

5 Qptimize: A this stage, based on analysis & chservations you start naki
changescould beinyour prinary digital identitiesor digital merketing channels Changesare asoreferred
toascantent &design of your identities & promational conrunication.



USES OF DIGITAL MARKETING

A digital marketing strategy allows you to
channels—such as social

leverage different digital

media, pay—per—click, search engine optimization,
and email marketing—to connect with existing
customers and individuals interested in your

products or services.

DIGITAL
MARKETING

Slobal
imteenet
Marketing

e IP—
.
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OBJECTIVE

1. To study the digital marketing.
, . o
2. To identify differen methods of visibility of lakme.

3. To il e e et . 5 . :
found out which visibility methods is more effective for lakme cosmetics.

RESEARCHMETHODOLOGY

- -
Area of Reseaych:-

Digital marketing
Methodology: -

Primary Data: -

Primary data is collected by themselves with the help of surveys, questionnaires, etc. we had

taken the primary data.

Secondary Data: -
Secondary data was collected through the data made by others or internet.

Instagram, snapchat, etc.

Time Duration: -2Month.
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Introduction of Digital Marketing

Digital markcting is the use of digital technologies and platforms to promote
Ipmdugls and serviees. as well as to conneet with potential customers. It is an
mcredibly versatile and powertul tool that can be used in various ways to reach
P“TPIC worldwide. Digital marketing utilizes multiple digital technologies to
dPll\:Cl' promotional messages. such as mobile phones. computers. and other digital
media and platforms. It can be used for B2B (Business to Business) and B2C
(Business to Consumer) marketing, depending on the goal and objectives of the
campaign. Digital marketing offers unique advantages such as greater reach,
mmproved targeting. personalized messaging. and better ROT (Return on

Investment). It also allows businesses to stay up-to-date with marketing trends and

technolngie:~ With the right strategies and tactics. companies can leverage digital

marketing to increase their visibility and reach a larger audience.

Digital Marketing Definition

Digital marketing. also called online marketing. is the promotion of brands
to connect with potential customers using the internet and other forms of digital

communication.
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4. Easy to Leary

While ther
€re are
any aspects of digit: ‘keti
casy 10 get Started sl ]“ ’l‘b ‘oi digital marketing that you need to learn. it is fairly
scale of the campaiens . N gets more complex from the nature of the goals and the
: . dgns. However, it is all ¢ >r of findi iaht strat
works for YOUF businens 1s all a matter of finding the right strategy that

5. Effective Targeting

Even if you don" .
enables ‘yOu t0n thave a clear idea of your target audience. digital marketing
0 extract data to see which audiences will work best for you and

entimize - :
your campaign around them. There are many different options of

(t:fli; cglft(llr;}% Cs‘l;cgl'atsi t-hroulgh keywords' fqr search .engine op‘Fimizati_on (SEO). pay-per-
Mot of » Or through demographic 1r}f0rmat10n on social media. This enormous
: 0 ta.rgetmg elements at your disposal makes sure that every campaign
reaches the right audience. It also helps you to analyze the changing beha\'ic;rs of
customers and modify campaigns for those changes. This ability to understand
customers” changing needs quickly is a sure way of success for any company.

6. Multiple Strategies

There are different strategies of digital marketing that can be used by different
siness that is interested in gaining international leads

types of businesses. A B2B bu
may have a totally different strategy than a B2C local business selling clothes.
fit more easily with content marketing and SEO,

While some companies can bene
others can benefit from conversion-based ad campaigns. The key is t0
sults and develop better tactics and methods with time. A

always analyze the re
that changes and adapts quickly as

well-executed digital marketing strategy is one
the needs of the business transform.
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Disadvantages Of Digital Marketing

1. High competition

.since the competition has increased significantly recently, the digital

marke.ting strategy needs to be well-planned, distinctive, catch people's
attention, and influence the target demographic. Any repetitive approach
or met.hod will rapidiy force the brand out of the race. Digital marketing
campaigns are becoming increasingly competitive. As a result, firms must
be responsive to their client's demands and relevant to them.

2. Time-Consuming

One of the major disadvantages of digital marketing is the investment of
time. Organizational techniques and approaches can save time, making it
hard to devote enough time to the campaign. In the long term, this will be
detrimental. As a result, it has been suggested that the company focus on a
strategy and generate and pick content accordingly. Digital marketing
technologies such as Hub Spot, social media posting, and scheduling
programs like Hoot suite and Tweet deck should be leveraged to overcome

difficulties.
3. Security and Privacy Issues

Security is the most important necessity for every brand. As a result, you
must take website protection seriously as a digital marketer. It is usually
recommended to secure and protect network connections by employing
firewalls and encryption solutions such as VPN. The fundamental strategy of
having a decent antivirus is the most preferable. Legal considerations in
getting client data for digital marketing campaigns must be completed with
all appropriate procedures. Customer data must be protected first and

foremost because it may be compromised during data breaches.



4. Dependability on technology

‘:’2 A - .
wid marxket; na -
istake X€UNG is purely technological, and the Internet is prone to
staxes. Ther N
Nere are times when links need to be fixed, landing pages do not
mt s do not perform their job. This causes prospective

(D
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cad, ang pa
+
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tnS f 'e\ e . . . . .
o e\\,‘.g the text and ensuring that the campaigns will operate in

cirintended niche is also necessary.
5. Complaints and feedback

Maintaining a brand's reputation by responding appropriately to
negative feedback is tough. Anyone may comment or ckitique your
product or service on digital platforms distributed to your target
audience via social media networks and review channels. Unless you
nave a solid foundation built on brand loyalty and excellent
custemer service, each bad review may negatively impact some of

vour customers.

6. Inaccessibility

Although online marketing provides companies with a worldwide
reach, it only reaches some areas or individuals. For example, in rural
locations where internet service providers are scarce or the internet
connection is inadequate. Furthermore, illiterates and the elderly
who do not utilize the Internet are not reached through digital

marketing.



Methods of Digital Marketing

+ Search Engine Optimization (SEO)

SEO Stands for searc); engine optimization and as the name
SUSSESLs, it is the science and art of getting your web-pages

(o rank higher in SERp (search engine results page).

Pay Per Click (PPC)

Pay-per-click marketing deals with paid search results on
Google and involves bidding on specific keywords that will
garner the most web traffic Jor you.

e
& /e \ v
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Social Mediy I\']arkeling (SMM)

Social me,s;
Ymedia miyg, e
1arke - - . . :
S0 G810 Conpee ‘€ling is the use of social mediq platforms
With your audience anq build your brand.

oo
@ Social

MEDIA

Marketing

« Email Marketing

Email marketing is a process of sending commercial
messages to group of people via email

STRATEGY PRIZES =
$
CONTENY OIAL Mepy

 CEMARL A
B MARKETING 7

RELIABILITY Gos qust ()
L ’ S“‘SC“‘E P

ANALYSIS
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"Marketing is q type of online networking

nake
; 1001°S lorse and mal
a(l'verfising which includes influencers to end

reference Your products.
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Digital Marketing process

Research: At this stage, you Research about business, target
customers, product/service, competition.

Create: At this stage, you create your digital marketing goals,
digital marketing strategy. digital marketing plan & primary
digital identities (website/blog/ app).



Promote; A . _
otel At thig stage, you start promoting your primary digital

identities thy - - . .
' ties through va, tous digital marketing channels like search
eNZINes, display nefa . . . .
EInes, display hetworks, e-commerce portals. social media,
emails, Messaging & affiliate programs.

Analyze: At thig stage,

you look the various analytics including the
most important analyti

¢s 1.e Website / Blog / App analytics &
compare them with your goals. You also understand where

changes must pe made in order to bridge the gap between goals &
actuals. »

v

Optimize: At this stage, based on analysis & observations, you start
making changes (fine-tuning). The changes could be in your
primary digital identities or digital marketing channels. Changes
are also referred to as content & desi gn of your identities &
promotional communication.



Uses Of Digital Marketing

1. .-\i'fur(lal)ility

Digital myykor. .
attal may Keting g considerably Jegg expensive (]

based on w, i
doing bug aq spend (e

an other marketing me

at you're
A you're nds to be lower (h

thods. Specific prices vary
an other forms of marketing,

2. Mobile Accesg

You May not kngyw this but 77 percent of American adulgs OWn a smart phone and are likely to use
that smayy Phone o another mobile device for news, social networking, and countless other
activities, Digita] marketing helps you reach thent while they’re doing this. With .'-emarketing ads,

email and teyq marketing, and social media — You can be in front of Your audience while they use
many different apps on their mobile phones.

3. Flexibility
There are many forms and yse
marketing, content marketing,
_\'ourseli'digiiall_\', You open up

s of high quality digital marketing,
and social media posts. Thus by le
a wide range of possibilities
e the flexibility of testing an

including banner ads, email
arning how to creatively market
for future publicity strategies. With

digital marketing, you also hay d stopping poorly performing campaigns

in real time.
4. Expansion

Many consumers do almost all of theijr shopping online.
people and thus expand the reach of Your company. Bet
awareness campaigns, you can expand your brand reco

Digital marketing lets you appeal to these

ween Google Shopping Ads and brand
gnition and boost sales.

5. Multimedia

Customers tend to engage more with marketing materials that combine multiple types of content,
including photos, video clips, and audio. It is far easier to incorporate all these content types into
digital marketing than any other type of publicity - and it s very important,

6. Interactivity ' ' 7
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Digital market; 8
lhrhou;zh “f(‘ll)‘:i":'i,l:;::n,\etl)lltl:(::]lllnunic:llc (l.irccll)' with the customers who see your content, notably
S, Ssaces. revie .. cOOh e Al § . e BB . -
that you care about what fhey :'“.l,...l::.i lt:‘-ul:‘:',:”:-d social muI.m p«.)sl‘s‘ Ihis shows those customers
COMmMUNity vou're build: A and think, leading lhc.m to feel respected and part of the
Y ) re )ull(llng. It also allows You to gather invaluable information on customers’

reactions and Preferences

7. Tracking

Besides co icati i - . . - :
Mmmunicating with customers, digital marketing lets you track their activitics. You can
and types of content they have seen shortly before they make a purchase. This

monitor which ads
are most effective, allowing you to refine and improve vour s

tells you which marketing methods

8. Authority

Digital marketing makes it €asy to comment on issues and controversies that relate to vour product
or your indus(ry. In this way, you can establish yourself as an authority on such topics, leading

readers to trust You, come back for more itformation, and eventually maNe a purchase. Digital
marketing allows You to come off as the industry expert that you are and will instill trust in vour

business.

9. Influencer Engagement

Many of the most influential figures in modern culture promote themselves online or through social
media. Digital marketing allows-you to engage with these influencers and gain their respect. If vou
play your cards right, you can get them to endorse you, leading their followers to become customers

and spread brand awareness.

10. Print Enhancement

Digital marketing lets you expand on your print marketing efforts. By writing online content
that explains claims you make in your print ads, you can go into greater detail, maximizing the
effectiveness of all forms of publicity and integrating your campaigns.
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LAKME COSMATICS

ftor tessly, § ashionably, Unapologetically M., LAKME,
Company profile

The contempor

to offer

J skinc

ary Indian beauty expert-

akmé contimuously innovates
dwide ¢

ange of high performance and world ¢l
are combine intern
products (|
country'

ass cosmetics and
ational cosmetic fechnology with an in-depth
ideal for a variety of Indian skin tones. Lakmeé was the
S st cosmetic brand to introduce makeup to indian women and
ide in being the expert on Indian Beauty for over 50 years., We
also take immense pride in being a compassionate beauty brand which is
Why we do not beljeye in or support testing on animals, Our bond with

beauty and fashion goes beyond fashion event of its kind in the country
that celebrates (he beauty of fashion.

at are

LA lrfneE



History of company
l-ilklm"‘\vzi.\' Taty group's first foray into the cosmetics ndustry. Set up during
IR, lata's Ch;lirnmnship of the group. it is also the firsq cosmetic company set up
Nt Indigy. Not many people know that Pandit Jawaharlal Nehpy. India's
Minister. Was the catalyst behing the Taunch of India's premium make-
up brand. In the

carly days. when the fledgling cconomy of Independent India was
still finding (s fe

in imlcpcndc
Arst Prime

L, the Prime Minister wag concerned about the amount of money
”(*Wi"il out of the country when Indjan women splurged on imported cosmetics.
Quality persong] “Are products of Indian origin were i short supply in post-
lndepcndcnce India ang there were very few Indian manufacturers. Pandit Nehru
Persuaded J. R p Tata, a close friend, to set Up a company to manufacture
cosmietics, and iy, turn save precious foreign excharge. Thus, was born Lakm¢ - . ¢

company that Manufactured fipe cosmetics tailored for the Indijan skin and Indian
climate, ip India

Lakmé wag go up as a subsidiary cOmpany of Tata Oil Mills Company (TOMCO).
TOMCO wag established in Cochin o present-day Kochi in 1920 to crysh e
and produce coconut oil for export. The company gradually grew and diversified

Lakmé is French for Lakshmi. The circumstances under which the name came
about is quite interesting. When the company was set up, the Fr
were asked to Suggest a name - a name that carri

beauty.
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Lakm¢ stape

d oper
market wig,

ations in
an extensiye
and product r

asmall, hired premises at p
range of personal care produc
ange prey rapidly and by 196().

¢ddar Road and entered the
ts for women. Operations
the company was on the lookout tor
nto TOMCO's Sowri factory, taking over an areq
ddar Road premises. Soon, that too prove
uired to cater to exp
oyed in two shifs.

larger Premises. ¢ 800N moved ;
three timeg that of the Pe
additiong] Space wag acq
which had Workers empl

d too small, and
anding manufacturing operations.

The eXpansion an( success was aided in no sn
H. Tata's wife,

aesthetic se

1all measure by Simone Tata, Naval
taking over as the managing director in 1961, Simone Tata's

nse and business acumen soon spearheaded Lakmé to new heights and

INto an iconje brand. She led the company for many more years, becoming 'its
chairperson in 1982.

A robust and substantia] network of sales offices. salespersons, dealers, and agents
ensured that Lakmé did exceedingly well in urban markets across India. Periodic
market surveys, well-thought-out marketing strategies and extensive publicity
campaigns provided the additional backbone. Distribution covered every Indian
town that had a population of 20,000 or more, with a product range that spanned
make-up, skincare, and toiletries for women. The company also tasted significant
success after it branched out into a range of products for men.

An up-to-date research and development laboratory enabled Lakmé to innovate to
constantly add to its portfolio and create products that were contemporz‘lry, met
changing consumer preferences and were targeted at a wider -reach. Stringent
quality control systems certified that each product was of a high gréde and met
international standards, securing Lakmé' position in the top league in the years that
followed.

Lakmé soon set up a network of branded beauty salons, with the first one opening
in 1980. The salons offered women a complete range of beauty treatments ~
administered by qualified beauticians. A beauty school was also launched, which
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€ course. Lakmé also had
giving lectures, make-up
tadvice on beauty problems.

uticiang trave]

around the country:
10ns and exper

demonstrat

Over the years, Lakmé¢ grew from strength to strength to become a name 1o be
reckoned with among the top players in the Indian cosmetics market. However, in
1993, TOMCO merged with Hindustan Unilever (erstwhile Hindustan Lever) in a
Strategic deal. Subsequently, in 1996, Lakmé formed a 50:50 joint venture with
Hindustan Unilever, and in 1998, Lakmé divested its 50 percent stake in the joint
o0 Hindustan Unilever. Lakmé continues to Jead the

cosmetics market in India, setting new benchmarks and cornering a major market

share.
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Lakme On Instagram

Visibility Of Company




Facebook on lakme

. I Love Lakmre L

ExDerlenco a Hi-res crystal radiance that gives your skin a
Pecial glovws  ~ith the Lakme Absolute Perfect Radiance range

2x BRIGHTER
} SKIN IN 8 DAYS

WITH 98% PURE
NIACINAMIDE

LAKME ¢ —
PERFECT
RADIAMCE



A
Project Report
On

‘A Study of recent trends in banking like online banking and mobile banking; and

evaluation of various banking Softwares’

By
Shinde Prasad Shankar
Class: SYBBA (Sem 1V)

(Specialization: Financial Management)

Under the guidance of

Prof. Tambe sir

In Partial Fulfillment of

Bachelor Of Bussiness Administration

Submitted To

Arts Commerce and Science College, Sonai , 414105

Affiliated to

Savitribai Phule Pune University
i




YONila Fducanon Socety's
Arts, Commerce and Science College, Sonai

[al Newasa, Iist. Ahmednagar, 414105

Email 1D: sonaicollege@yahoo co.in Phone: (02427) 231384

CERTIFICATE

This Is Certified That Mr/Ms ﬂmcoﬁ-ggﬂdﬂm Student of second Year

Bachelor of Business Admunistration (S.Y.B.B.A.) Of Academic Year 2022-2023 (Sem-1V) Has

Been Successfully Completed Their Project.

C /(

F 4

Internal External
Examiner Examiner




DECLARATION

I hereby declare that the project report on A Study of recent trends in banking like online banking and

mobile banking: and evaluation of various banking Softwares™ i« written and submutted by me to

Arts, Commerce and Science College, Sonai . 1ow ards the partial fulfillment tor the study of BBA m vear

2022-2023 15 oniginal work done by me. which s b

ased on Primary and Secondary data and 1t 1s based on the

knowledge and material gained from the company

The contents provided are true 1o the best of my knowledge and belef

I further declare that. this project report has not been submitted 10 any other College or University for any

other degree or course earlier

v




A Project lReport

N

“The Importance of Branding in The
Marketing of HUL Products”

Submitted o

L a® T gy,
o' ¢

”e ‘.11

ferr Tt

Art’s Commerce and Science ( ollege ,Sonai
Of

SAVITRIBAI PHULE PUNE, UNIVRSITY, PUNE

For the Awarded of the Depree of

Bachelor of Business Administration

Under the Faculty of Commeree and Management Submitied

l))

Mr. Shirish Atmaram Jadhay

Under Guidance of
Mrs. Priti Wadagle

Academic Year 202203




DECLARATION

I'hereby declare that this project entitled “The
the marketing of HyL products” is writte

SAVITRIBA] PHULE PUNE UNUVERCITY
Bachelor of Business

Importance of Branding in
n by me angd my  submitted |

, PUNE” for the award

' the
Administration in the faculty of commerce I' further declare
that, this has not been submitted fullor part in any other university for any degree or
what so ever.

e
) Mr. Jadhav Shirish Atmara
Date: /1 /= </2023




Vuda Education Society K

Arts, Commerce and Science College, Sonai

Ahmednagar. 414105
Phone: (02427) 231384

[ al. Newasi, st

| I\\.HI ”) SO L‘iix'j't‘ ol vahoo coan

CERTIFICATE

Ihis is certified that Mr/Ms J&dmir—‘-ﬁwﬂx-fhlm—fumc student of Third Year

Bachelor of Business Administration ( ['Y.B.B.A.) of Academic Year 2022-2023 (SEM-VI)

has been successfully completed Her project.

/’—\

( \

q% ~ N
Project P Internal External

Guide ['xaminer Examiner




f W SN ) s

Y ¢ EDUCA ™

/‘ n £ AND ) SCIENCE COLLEGE, SONA| ke

ARTS, COMMERC
— [AL NEWASA DISI

T n mesacsccollege@gmai com Wabsite www acssonaicolieae com

\”\“]l\"\\l\'\ AERL

T . yge@yahoo
J ph 02427231384 Email: sonaicoliegecsy or e Pune Ui ‘
o ' BT Star College gcheme, 150 9001 2015 Certified, AISHE Code  C-42096

NAAC Re-accredited with ‘A’ Grade

)

I ammm—

ADM-R-30

: P LRI
Ret Acse 2023-24

I).lhm‘\(, ()

'lr\‘.

[ he Manager.

a\x
VA \~ .‘ () ‘y \
& \O. ™G LL D — ‘ .
- Subjeet: Request for inclusion of students of our college for Internship Program

Sir/ Madam.

SavitribaiPhule Pune University has introduced “Internship Programme’ for Third
Year students in its revised syllabus

The purpose of the internship programme s to- provide hands on training and
experience (o the students about various aspects ol business and commercial activities. The
internship will also enhance employability of students.

In view of this, I request you (o provide students ol our college with an opportunity
for internship in your esteemed organization.

We would appreciate 1f you could provide exposure ol the following business

activities (o these students-

-
’ 1. Financial Management 2 Marketing and Sales Management
3. Supply Chain Management 4. Accounting Procedure
5. Recruitment Process 0. Any other information related (o Business Activities

We look forward (0 a mutually rewarding - academic association with your
organization.
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1 Jadhav Shirish Atmaram 4210 391615629768 Marketing Management

These students have been provided with adequate exposure and necessany hands- on training pertaining

10 their special subject.
I'am confident that these students will perform effectively in similar type of Grocery shop

I wish them every success in future endeavors.

Thank yvou.
Sincerely. TN
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CHAPTER 7

INTRODUCTION

1.1. BACKGROUND

Llecteonic banking, or e-banking, « the teom tot desenbes bl egneae o at tae e nlice amapy

COMpPanies argarzations, and moividuals and the e banku retitutiony it cope, ftuatizen in tre

Ml 1620, somue banks offered customoes vlhecteonic banking 0 YYES HOwever the lack of interne
ULB s, and couts assaciated with using anhne banking, stunted prowth The Intermo suploson in te
1ate- 19905 muade people more comfortable with oaking U ans o Lons Guer the wieh Despie the dos
com erash, o banking prow alonpside the lnternes

. 13 ]
N Okl Dok won tnternet bankion o Banking allonc oo anicscu e 0l e
Teocrmntadic ! naenic sl (0ams et s 1l 1 von e woebaah oo b iy 1

cedeert g v band Creet tinon o Dagildin oo

W Onlie kg i die practioe of making boank teansac s or fresvang indiy v the Bt it

iy torog fu:u."uu. aucd the fetes et o particulas poopdo o Lasacs fii o foon, e Liotise

foshop, commiimicate, or even do e faakamgy Onlune fai oee Glhnes G atoarer to mk.

depasa wathideawals, and ey B Gl o she R of e,

1.2. HISTORY

White linancial imnstitutions took steps to implement e-banking services in the mud 19904, many
cansumers were hesant to conduct 1 wnetary transactions over the web 1t took walespre g
adoption of electronc commerce, based an traiblziNg companice wLoh as Amer Ontina,
Amazon.com and efay, to make the idea of paving for emes online wide pread By 2000, 80 percent
of LS banke offered e-banking. Customer use grew slowly At Bans of Aosenica, for exaample, o tooh
10 years to acquire 2 million e-banking custamers, However, 4 stpnficant cultural change taok place
after the Y28 scare ended. In 2001, Bank of America became the firet bark 1o top 3 million online
banking customers, mare than 20 percont of its customer base 1 Cotmoanson, larger natonal
institutions, such as Caigraup ¢ldimed 2.2 milicr online redationships plotaily, while 1P Morgan
Chase estimated it had more than 750,000 ontoe bankap cuctamers Welle §- gm0 had 7.5 mithan
onhne banking customaes, nctuding smiall Dusinesses, Ontinge Lustomers prove nvgre foyal and
profitable than regular customers. in October 2001, Bank of Americ s rustomers oxec uted 4 rocors
3.1 million electronc bill payments, totaling mare than $1 bitlion In 2009, a repart by Gartnet

Group estimated that 47 percent of U.S. adults and 30 percentin the Unned $anpdom bank onbing



£.3. OBJECTIVES OF THE STUDY

I objectives of the study ars
':' 1
Qundentand the genesis and cencept of Onhine anwng
!'o N "
* oanalyse the importance, funct o vantages and Lmeea :
.
o Toexplam the different tarm of ( Banking 3nd to analy :
'e i ne-Banking puded by BR
e " N fima - )
Nghlig 20N the securty problems of Online Banking and row e N
Ssues with the help of secunity control tonls
*e
o analyse the trend of Online-Baning w th the help of prmary daty
.0
O analyse the present « Lanking oot concerned with ATY ’ . .
NMNE. Credit card-debit card, funa transter and other e arking ten, g
o 1
¢ TOexamine the impact of ATM, Internet banking, Mobie banky 1 Cregn |
customer satisfaction by analysing the problems faced by the costen e
1.9. REVIEW OF LITERATURE
*  Anintroduction to E-Commerce written by Ram Lumar 8oy & Detver Doy sme o
Oy the tlepant Publications
o LCommerce  wetten by Prof (D0 10 lip sumar Chasrabooty S eof Do o Cnarn
and published by 8.B Kunau Granduany
* Introduction to Information Technolopy & its Business Application: . Wy AN
Makhopadbyay & A Das and pubianed by Xalmats vostaralay
» Daota Collection:
Primary Source: The study s dased On both CF Draary and seconaany daty far i

purpase of case study prmary data have been colietteg from the pe

UTTARPARA through phone calls, soval network and girect

PO Eu Aves frrvevy 8 b inens
nenvidw rom them

Secondary Source: The secondary data have been ooty

N X
SOWeDNe resQuriey Such s e

others We have used wimiple

data Apart from this Talio followed my superisor's i

projedt.

kv

GQrtram ihHerent arie!



~ Sampling Methodology: The Primary dats Nave been caliected theaugh s
P sampie o randomily

survey with a pre-tasted structored QUESTIONNARE
selected 114 peaple of JTTARPARA jn wwhich somie Sre collope cryoerng ©ognine
persons, service holders, working women and SOME PEORie who Lelong 10 20 60 age
proup From 114 cespondents 100 respondents G 00T banaga s ing the daty

colfected from those peopte are used 10 analys' s TNE TN 0T Nt faniing

L.5. LIMITATION OF THE STUDY

The m - .
URal ‘H\]_I{'H Hmutations of the Sfll(f\' aro

* Asmall sample sze of 114 respondents are taken 1o primary dataanalyss Sobcinnot draw

properinterences about the respondents from this sermple oo
* Ihave not used modern statistical tools to analysis the data
¢ Due to shortage of time | have not been able to mase o deoth crud,
¢ could not collect data from out <ite of UTTARPARA
* Thesstudy s based on the provading respondents’

Change sccordime to time, fashion, need etc.

Pty My Th . § =~ 7% "
caticfaction Hut the catifaction may

1.6. CHAPTER PLANNING

The study s divided 1o six chapters with roforence

o Introduction

o Opline Banhig: An Querview

e Ditferent Types of Online Banving

o QOnline Banwing in India-Guigelines ot REl

¢ Growth of online banking in indha

e Findings, Conclusions & Recommendations

o Hefprenoes

« Hibliograpny.




ONUNE BANKING- AN OYERYIEW

2.1. DEFINITION

an electronic payimaent system that enablvs customeaers of g tinancial

*  Online banking « «

nstitulion to conduct financial transoctions on a wabute ane
Cety Unhne Lankiog o sleo referoed

Lank, virtual bank, credit amon or bullding o

“ated k)',‘ the MLt utOn, SuCch 2%

Soretail
as internet banking, e-banking, virtual banking and by othe

sterm for the process by whach o castomeor sy,

flerme

e Onhine banking or £ banking s an umbrel
‘ » ] C : N - . y

perfarm banking transactions eloctromcally without v ting 4 Onits and-martar instaution
e Oaune Bamog s the practice of maxing hank trans aciions ¢f paying Dills via the internet
»nolarger have to leave the

Thanks to technology, and the Internet (n particular, Bood le

house 1o shap, commurnicate, Or even ga thelr banking

2.1. HOW ONLINE BANKING EVOLVED INTO A MAINSTREAM

FINANCIAL TOOL

1 SERU RS F N Ta el 8T o an Al barkar LIS
v hard to mapnge thers wais Once a tame when sl barkong was
Foancial institution fyven coipie account transters required

In today’s mphly technicat wWornid
conducted 3t an actual brnck-ana-moniand
yinipanto the Pany.

i — in

w2
i sx b Y& . - =3 %
l‘;"‘il‘v" AT A IR A T sy

Wik today s onbne Banking s e wath amazing nnovat onso o trann’t
fact it took a lupp tine to get this far



* f e forn b o Bank ' "
oy Lo medhia from the by 1004 ! . p (
freferred 1ot ming Ly
. . e b
ke N " i
NOw Vorkn 1981 whier fihe oty b
Manhattan Chemical and Manufactires Hanove ) offered Dome by g .,
the videotes systermn. Becauwe of the mergial ' ¢ J ! tex t 1k
never became popular except in i o where the leote s (Mt
by the tetecom | ovider and the LI rothe § ! 1
* While finy Hhinsttutions took steps to implemer: X y
Many consumers were hesitant to conduct MONELar, 1ransactions over the web It took
VOompang ha

widespread adoption of electromic commerce, based on trailblay
aes0ln Tying tor tems onhine

America Online, Amazon com and eBay 1o make the 1des of |

widespread By 2000, 80 percent of U5 nanks offared o Dank g Chiram,, e oy
At Bank of Amernica for cxample oo 10 years R febaos !
However g spnificant cuttural on NRe toob place after the 128 care pnidag () f

AR CEOME more than 20

Amenica became the first bank to top 3 avilian online t

percent of s customer base In comparisan, lrge natomal insttutions, ey ¥ Qtigroup
caimed 2 2 million online relationships globally, while 1P RA0ean Chage v maned i had
more than 750,000 anling banking customers, Wells Targo 1aa 25 mudlion anbine b inking
customers mcluding small busineuaes Online customers prove it aur, loyaland profinatil
tanrepular customers n Octohe: 2001 Bank 0t Artie ey Gl On vra v e e ord 3
Millon electranic bill payments totaling more than S1 bilion 1n 2004 - fepert by Gartner
meadaom are

Group estimated that 47 percent of U'S adults and 30 percentinthe Umnited K

using bank online
¢ Today. many banks are internet only banks Unhke their e
tead they tymeally difiereps y1.e

frcessars these internet only

Banks do not maintain brick and martyr bank branches ine

themselves by offering better interest rates and more extens ve online Basinng fe

RESVIERIN

“* First Online Banking Services in the United Statos.

i

According to “Banking and Finance on the Internet,” edited by Muary 1 Crarin anbine banking w

stintroduced in the early 19805 i New York Four majar hanks—Cribaak, Chase Manhattan
hemical and Manufacturers Hanoyer — offered home b et e Chemical et oduoed s
'

fual ard small g

ronta services for individuals and small b Pt iy 199 1 Gl ed g

HEBts O mamntar electrons chequebook repaters, see account Lalances ard transder fonds

ctween checking and savings accounts. Pronto failed to attract CAOURD customaers to break even

1d was abandoned in 1989, Other banks had 4 sanilar experience

N



woFiest Online Banking Services in the U K.
Adrryoint tnitaneously with the United States, anline banying Arriy e Inted ingacn Tne
UKt hame onding banking services koo s tome Lok eeas 50T ob by Baay of Scotiand for

LUstomerns of the Nottagham Budding Sooiety (HES)in 1983 The s/ten
UK Prostel view tink system and used a computer such as e BECIA G g e bnaed (T anaa
'(l]-ﬂ)()) connected to the telephone systems and television cot The System aliowed on-bing g s
Sfstatements bank tranafers and bill payment, toorder to moake et Uransler, Geet vy et

ed was based oo the

W en instiuctan peving details of the tended tecipient tad 1o e
detail, e an thie Home hnk system
Tels err;

Lanford fedieral Credi Lo was the first finonciplnstituton 10 offeronlise intorne: g

SCUvicr Lo all “l‘ i ,v.,.A,,.,,)!.rs.]’I_(),.“',“r' JuQs

+ Banks and the World Wide Wels:

| 3 i L . R o O I T T Vigjeee A
Phe 19904 banky cealized that the nising populanty of the Workd Wode \Wet oy v o i
AN brgorigri wtnayt

(i ’ N v P} { ¢ -
THROITGOy tO it e thelr sorvices Toh Ay, Uy asec the Moot

ank's olficers or huldings, ang

Mteraction with the customer arly sites featured pictures of the Bs
Provided customers with maps of branches and AT locations, phone numbers to 5 tor funner

mformation and simple histings of products

At the begmning of 2004, some 33 million U 5 households (317 of the market) were Usng one form

ricans were bankag online acrords

Oranother of online banking. Five yoars later, 877 of Amer

Survey by Gartner Group Meanwhile, i the UK ¢ banking prow U rearhitram 5370 05 700 o
Internet users between 2011 and 2012,
+ First Online Banking in India:
ICIC) bansx s the tirst one o have miraduced Onloe-Banring i 1994 0 5 0 e o
seracas such 35 acess 10 account information. corraspondaence nnd recantly {4
hetween its hranches 1CICHS aiso getting into e-radirg thus offerng a broader range of

integiated services 1o the customar

" ) ) g RIS,
2.2, FEATURES OF ONLINE BANKING:
QOrlne banking faciities offered by vanous iinancial mstitutionrs nave mary fostures and capabl
incammon, but alio have some that are applcation specid ¢

e The common features foll broadly into several cateqores.



(A) 4 bank customer can perform non tronsactional tasks through onfine bhunking, wcluding

! Viewing account balances
H Viewing recant transactions

Downloading bank statements, for cxample in POF formial
v Viewing images of paid cheques.

V) Ordering cheque books.

Download periodic accaunt statements

Downloading applications far M-tansinge, [ banking ¢l

(6] Bonk customers can transact banking tasks theough online bankma, inchiding

Funds transters between the customer's inked accounts

i
Paying third parties, including bill payments (see. e, BPAY) and tind pacty fund transbers

I
{see, ey, FAST)

" Investment purchase or sale

v Lean applications and transactions, such ay repayments of enrohinent,

v Credit card applications.
Reguster utility billers and make bill payments.

Vi,

VI Financial institution administration.

W Management of multipte users having varying levels of suthonty
X Transactqan approval process

me financial institutions offer specwl internet banking services, for example:

sonal financial management support, such as importing data into pecsonal Accaounting Software
e anline banking platforms support account Aggregation to allow the castomers to momitar 4t
heir accounts in one place whether they are with ther ooy bank o wath athes mstitutions

% of mmternet users who

have usced online banking,

st .m’o’

T I



SUADVANTAGES OF ONLINE BANKING:

Many baeska Aave begun 1o affer customers the aption of
SR e et banking, a practice that has advantages for
SO Al partes nwolved he convenience of beng able 1o

VR ROy st any time oy well as the alihity Lo perfor

SOARIEAONY wllhowt v wting a local branch draw many

SUORNE 1O D nvoived Some of these advantages of imernet bankiog but are nothimited v
’
« Customer’s convenience
‘hv\‘ Darky e 0pen 107 business .H\Y\V"("l’ thero is an internel conneationg T ¢are alao JAa )
Py WS o 3y ea open while i internet service is AOUVAIIDIC CHSOmer v
LG e syallabin

WOwdRg v ound 1he dock via telephone Real time account balances and info i
e Wuch 0f 3 few Duttons thyy, making banking faster, easie and morc ethoent a gddivig
SREAIMG a0 Mantang 3 direct account s easy since i takes only a tevemingte: 1o frange the
ling adoress, ordee additional checks and be informed (o Marketinterest e

« More efficient rates

b - -~ L
€ R o cgndicant infrastructure and overbiedd costs allow ditcCUalike Wy ighier oiteae

W, e srongs ang ¢ Mge lower mortgage and lnanrates Some otlecigh yiold Ky
Hiount mgn e certdficate of deposits (CDs), und even no penalty COSTar canty vothdeawal 1

WSO, wome 3CTouns Can be opened vith 0o minkmurm deposits ot g Carny g nnnin g ol
oF serack fees

« Services
BT Ygra 4T ¢ e MG (Obast vorbytes Ot e conprel e e GGt featiee s

e e the ety Of traditonal Lanks. These include tanc ol budyge g gon

Py K Tw O,
TemCanIg oo, Ledn sl glaneung Capatililies irvsesbme ol anabysin Luob oan caloulat
ety Taseg sl i aBGIo, Wy SMer Teee onhine g0 it il Ul anid

il

il ot g N
& Maobility

COPTIS? Sk s G A T L {’v‘(l’yflll‘“int 1., ey wipilit i whe v gttt by il de

ey

A G e b s ,“4,',,-;"“‘/ Setiat U pteigutrly, @kl 00 bl

& Trarsfers
igrialesr 1A

BRSO iy VB8 T & A bt 0wl b

oo bagh e o 1y

e S fuc s A U At B 0y M 1

b bt Gapstayin v v aild i

P Ty, Ty wr Gt SAAY QRS B 1A andl gL gy

o Boyr): ey, iy g Aspb gt /



+ tase of use

@ MLOuUNts are eary 10 set up and require ao more infarmalioi than i
e O dawiioading !

account Many offer the option of inputting the customer’'s data of

and mailing them it the customer runs into a problem, he has the aptiun ol catiag of
the hank directhy
) » .
« Environment friendly
tran | UGS TVRL ]

Internet banking iv also environmentally friendly flectrod

‘r%»‘.i,l“ly

vehicie traffic and are virtually pollution-free They also elininate the aecd for bud

SQuEpement

2.4.THE DISADVANTAGES OF INTERNET BANKING:

internet banking seems ik i ko hactlos of f.“ ‘ !

- anking seems like an obvious choice 10 leaye the hasiles © - q‘ :’

!

traditional money management behind in exchange for it However there t‘) / ——“ |

/ |

are potential problems associated with banking over the internet of which U J
3 nuages as .“'?','vv?~,w‘f7"--'vyv'f'

customers may not be sware. Consumers need to weigh the adva
pa A
well as the disadvantages of internet banking before Signing up Some of

the disadvantages of internet banking include

4 Bank relationship

A traditional bans. provides the opportunity 1o develop a personal relationship wath that bany
Getung 1o know the people at your local branch canbe an advantage when g custome
il sorvice that s not normally oftered to the pubihic A bana manasger ustally ha

ar [
Chatd

same

e

Or a 5p¢

discretion ¢ changing the terms of customer's account if the customer's personal Crcumstances
change. They can help customers solve problems such as reversing an undeserved fee The banker
also will get to know the customer and his unique needs if the customer has 3 business account,
this personal relationship may help if the customer needs capital to expand. WUs easier to get the

Of his

bank’s support if there 1s someone who understands customer's business and vouch

operating plan
« Transaction issues

Sometimes a face-to face meeting is required to complete complex U snsactions and address
comphcated prolems A teaditional bank can host meetings and calbmexperts 1o solve s speoitic
issue. Moregver, international transactions may be more difficalt {or imposabie) with come dined

wha e throuph

banks If a customer deposits cash on a regulir bass, a trad tional bankow
window may be more practical and efficent



+ Service issues

N

B natan coand

<
yome d . e

v dire ot DAL Imay ot ottet Whthe comprohensve fianral st )
wretiies olted Lpreval v

N
ITORCraRe aladat Coviat tradtonal banike ffe Caditional bane
10 1ON I N Y > N
Lo loyal customet auh as preferred rate and mvestment sdyice at noeatra chatg T afdition,
rouline s \
SUne services such @ nataratan and btk poature i e ed are notava bl ondlne Theae

LU IVICES are n--y.,m,“‘. o ary iang aland lepga rpansact

| ’

+ Secunty

vl banksand ety an

roct Banks are sl Cro the same b ant penatatians as b it
N |."|-\|ltl| et yult Aot

anoottwan
g Backer attan b, e

iy be suli Lo
gty Nost Danes e make scanned topen
Lify chek tra W enat ey venhicatian that b chechsate

grotected by the ril Cophisticated enceyt

information but no system g oot Accounts
ard other wrauthon ed ac {cleared chiecksav ylabile

o avoitd and wen

mer and that dgallar ot
| and vestigat |y

anbine whach heip
signed by the s uste o amaounts naved i heen Changed The Lty
e es can he reporte nely

discovery af diire

« Connectivity
Another ssusis that somuetimes it hecomes aihicult o note whether youl Transaclan s
i between, of e to g siow

ity be due e the loss of netconie Lty

down

ful ar not

ne bank's seever o

SLCCEess

tion, ot

connecil




CHAPTER-S

DIFFERENT TYPES OF onune BANKING

3.1. CORE BANKING SOLUTION or CBS:

w § bank branches « Coustamets
Care Banking 1 a banking service provided by o proup of netwarked bl branches whiere custo
may aceess ther bank account and pertarm s transactiatt : :
; v a oy banks treat the retad
oifices, Cote banking is often assocated wath retall bankin and many cal l» L
B T (AU iy m e v the Corporate
‘,“' A s S L nae

from oty of the memibier iranch

Customers as ther core banking customers . .
~ - S denamting atred lencdhnyg ot raoney
banking dwision of the mstitution Core bankii overs banic!

( | MOy ang Jgymient
(ude tranmsaction Jrcounts, l0ans MBI by

tormal Core Banking tunctions waillin
ynets Hike

e \ Vole
NP AR internet hapkng, mobie
Banks make these seniees avarlable acros muttiple chat

banking and hranches.
sorh technology 1o dlowe a bankto
Ul b thie deyeloprent o

The core banking services tely heawtly oncompute and pety
| 3 aton
contralise ity recond beeping and allows access from any locat o

- .ty o1 t-, i ape
banking software that has Allowed core bansh hation

M 7
< 4

The i -'"'r“"_’

Al 3 ‘.,»J

\. o

o : Cwhy
. S \‘1
/ L“""'
Py

Lo
' fiv ' . { l e
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HISTORY

< ¢b ny " P POoss1iole wWith the advent ol compu \ i cohig
i .IHLJ.IZ becami [ ]
< hl htt VU ) aoand twelecom iy
Co tht i ot it imcaton ‘.“'\,ll)‘,",‘x\‘.\\

allowed in

mformy -rn

< ormation to be shared between bank branches gquicsly aoa eticienty
|l

Before
e the 19705 1t use (©
. o s it used to take at least o day for a transaction o retetiin the yee Ty
eac anch had the X timiibdde
ch had ther focal servers, and the dota trom the seoves i v YO aneh e
' Choaean wont e g baten

PO the Sorvoe:s y
servers i the data centre only at the end of the day {f 00}

Gver the f 0
t ' L).‘l:_\ NENR ) B -
WHIR 30 Years mast banks moved to core bank g ‘-")"’l”‘ Ahony to suppor
5 ©LO U por e

one . e

b::;-!L‘:«:Il‘:l:w::j;'r‘:l ’;;‘::‘)F;f i‘fﬁkm,g \m.--,'.v stand far “centralized online real-time exchange” Thu,

This mean . ehe ‘.' _‘ e bank's branches could access apphicotions fromvcentoalized data contres
- eant that the deposits made were reflected immediately on e Dankis cenier ang v

customer could withdraw the deposited money from any of P Dtk s Drandc e e

APVANTAGES:

1. Centralized Accaunting:

gerand Protit and Loss

1) All the tr 1ons ‘ ; '
.J, the transactions of the bank directly impact the Generd: Led
Acca S

cunt. This provides a real time total picture about the tinantial position and situation of

the bank

H) This helns fo i i M ter i | i
} This helps for timely effective decision Making for financial management s very cntics

ot tynar { y 0 3 '
ind dynamic function i today's banking

2. Centealized Product Control & Monitarning

i) Centralization helps in better product analysis, monitoring and rollout
ul Aspocts ke interest rate maodifications, produet modification and interes? application can

be done centrally from one place for all the nranches.
Thg poves compelilive

i) Bank can quickly respond to market scenano and costome! needs,

edge to the bank.

3. imtroduction of Tech nolopy Based Services:

i) Service channels such as ATM, either on-site or offste, can be started

i) Cheque Deposit Machines (COM) ¢
allow any customer to deposit the cheque fevr collection at any branch

an be installed, Such machine in WAN connectivity tan

i} Cheque pook printing machine can be nstalled at centraliocation 1o give personalized
cheque baoks, Such machine in WAN connectivity can f ocoive command from any branch.

Customer Account Mata goment:

4, Centralize
i) Any customer hecomes the custaome A1 the bank rather than ol a tranch
Account Number the o counts of thie ustomers tan ne viewed centraily
by the bank. As such, customer profile, detais of products and services aumtid by hm and
hank can be well understood.

. behaviour ahout business of the ba

i} With umque o/

Customi

-
oo



) Such customer view gives the bane Oppor ity

development and marketing strategi
Mdvantapes to Head Office

i) Consolidation of MIS / statements / reporting at one prace fee g g

branches and it is of real time

ii) Supervision of branches on risk perceptions possible 35 GNECTIE BrOCESS

) Frequent sudits and timely control measures can be imtiat

r

Wi Faster ane whically real time reconcmation of acce
i | iy

) RS T
vi Centralized marking and movement monitoning 0F s &<

litiec nossible

vi) Better ALM, especially for short term gssets and hab ¥ =
vil) Audit on operational aspects of the accounts can te
data is availavle 3t one place

vilh) By instatling mading solution on the intra net of the banx, wrtten communication
form of letters, between M. 0. and branches and vice versq, can be eiminated

6. Advantages to Branch

' With reduced work at the branches they can focus cn Qeve

service and attendance and meaningful imson with custome
i) Q;n“-, customer noeds are Known with proper ;"“ﬂ-\,,_‘;, thy in be well attended even

before their demands that boosts the im:

« State Bank of India, World's Largest Centralized
Core Processing Implementation:

B HEEe
e

The story beganin 2000 With s prowth cur heading nocthward State 8ank o 1ngds (S8 ¢
countey’s fargest bank with the largest branch notwork, reabized the coed for a bank
SOIUILION. AN expression of itemat was iny e fehy 2000 and o 1ot '

Y ' } e Ny
started in August 2003 when the ficst branch of the bank v 1 TOS B

13
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L Manming

O planming stage laatod three year whide thy oS nph g b Ve gk et bier Yoge g
oty 2O0H) 1o complote The ot praject ol aploaenting et Danking sebitoon ws bogrcfiod]

Cenaot et
P 0 S S ek it TR IR L

by o )
vy TOS an the .\v‘l‘.““‘”\‘ll"’"|"\"\I.’nl.(|||h‘ AR oo (AR oty 04

\
Data coatt Craco and Microsoft The core Banking St g

Banks currently execute an average of 42 Al teansac o e g woth o pegh o 03 G
b obalond! U

teansa ion ot ‘\w“”“‘,‘“”.n I Vi e JUHr b i by itib e At ¢
onviome nearly 248 mulion customen i 0 ot SO emecnty v et o A b by

Cocomd throoglhe et tproy ol a1/ M b b

PO day with o peak of 1200 transactions pee

Propys b Bl Varnibar ity grth 220t yiedd

Further SH had more than 2 lac employgee Ao many ol
technology before the core banking solut (o nplementation SO PO hadd S ensare tot g
TR A LAY ;:r‘w‘ i

1] » !
bank employees were well acguanated with the oo of the ot

had S8 traming contoes

3.2 ATM BANKING:

Make banking mare convenient with AR et cand
Canvenient Self Service
Denadts - Lashand chedk deposits can e prade at o CREBYVA Compass AT
Withdraw Fungs < The cash you aeed wnen you ner !
Transier funds — Move funds between thechng atee e arud Vs areounts Vit
Lnked 10 your debst card
Account Management
Chork Balance - Vigw your JCCOWH Latdher pefore you mave & eathdraws!
ini Statement ~ Recaive 3 print out oyl sransactian Ristary and account balante’ ’
Customizable
Eaut Cash o~ Sut standard ATM withdrawat grounts
s hien YO IaKe transai o

Receipt Oplaans - Jet whether oF notyou woll regeive a receipt wi
Ertish or Spanish

preferred Language - Choose botween




CRE?IT vs. DEBIT

Debit Cards vs. Credil Cards

Debit Cards

Stedit Cards \

Concemns

PO‘,’I“(‘H’S pay now ooy later \
No charger apply Chorges i apply ‘
Interest
Chatges )
. feo: . Joo: and pens tes
. cemae ¢3rdt oo have annusiiee:
. hot il cords oter groce pencd:
Fees
L]
. Foster and fatter v brechie: . }
' Nonsk o . winheld poyment
. e I L . Putchote protecton:
N I3 1. H ‘ . .
Other Potenticl freabies or rebote .
Bepelits | =~ '
2 ~N:".;"” 3 )
yovr creul scote may §o up ,
: R ‘
* gy o me ¢ Jverapenzing
profechion: © 7
.
] ¥ i
Other Polenticl o0 will po
inferest




V3 DIGITAL WALLET

s ot ot base v

owadays we hind aurselves Miying co!

th payment cards

ot at eeand
oy N ey o MY /

coeure !
b yont il omare s

Vg S 800 to buy the latestiPad (MING

W ¥ D8 EAR FIFLIR A T ey attth
Cortain payment af loyalty cards also tet you earn rowards o1 entnt S to contests Dt thy
1h U e Ly yagap Y sy ted
up They make yout w et ynnecessaniy thick § Ay Verhag $ dal vy
(! Voattpinar
g thes tome for something that'y ul vy s bed RN ALY oy b
(Y] { ot [ . o
Oigital wallet i help take 'y IR The arnnh f ! y 0 gter i
ret S gt Gnes v

ioyally CATQ

ot ator Google Wallet o CAppie’s Passbook 1t ey

f there are plenty of other digital wallers that carry

hout but i they are nat your Tarty

often hedar abou

perks and benefits 1t yuu May D1

/s wave your smartphone of 1ap onthe mo

cler

i the Bid vhone at e ! v Ot Countt b beay

oo U e able roaently

machiin V(')m‘)nu ¥ re g'[v‘rr‘

the credit card ntormation finked o 1 your {: el aceoun!

[ € B0y A0y PRy YN TP
r lr %4 l"‘/ l" HE {ng ‘ L .Ol”?'

re

G Near Freld Communication (NFC) technotogy o+

rfortunately » onty avalable on (ortyf malypho e ol Tl



~eyi e r < wog can loas f
cople account and you can teave yeur walletat home =

vou link your debit or credit card to your &

but at the moment tonty w
& moment, it only warks with phones ant credit s from the US and only in the US
an thi ground {and onbre, Promismng mote mer frants to come

Currently, it supports 20 merd hants

2. Apple’s Passbook
introduced in 108 6 and relics on scanming 20 barcodes 1o help you manage
cd merchanty

Jirhne tckets as Wil o loyalty cards and coupons for select

Apple’s Passbook wds

your movic, concert and

The result you pet location and time-

based notifications v/
cafe whete you can s your loyaity

pon you're nedr J
o o

card or when yout sirhre, maovie of
concert tigket is nearng ity due date .
you add g.hwsu*vu\;gh apps that J
support b Passbodk (hnk opens Tunes). l ; ““ [ } i ;
S nstead of bt your gro Oy .
coupans and stae ot foyality ¢ cards .
wherever you na.y you can store it mn I [‘Q R-m}:l I
passbook. untike Google V wallet, you ke '
dq o

cannot use your debit af credit card 1o .

SR Asres
purchases i srare, however you can

O paawtar w0y Coed i
use Bill Guard to view your bank ”

and other celated mformatton -

balance

i youl phone
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gt Cohacrs much Bike real cash ox v‘.'!'.‘\.“"\
Oron paper NMaoneyan your bank account is converted to
Pdgntal code  Ths dipital code may then be stored ona
mucrochip o pocket card ke a smart card) o on the hard -
dove of your computer f

T
The concept ot prvacy is the doving force betind .

gpatal cash The aser f‘1y'l1l]l!'.“‘ vt o

TNOOYMOUS trancaction by any vendor who accepta it You

specul bank sccount oo o can e used over tha ternet ar
atany particpating meschant to purg Base an e Everybody mvolved i the trancaction, from te
Dank to the user to the vendor, agree 1o recognie the worth of the teansaction, and thas create th

new forem or exchange

Digicash: How First Generation
Digital Cash Worked

DIGICASH BANX . e § Wetchant tramlen p ash —

v

B - . F ! 4! ""'! R
1 s B (! "
wa ’ Bany crechts e han \ 1
: A . {
4 Send e {

L] i

trrypld 4
withent Sted

} ATt ¥, 1 g
' MERCHANT

|

| - ;n",‘
L FIOE A on t /
X3
} srwndood dagital
wéal '6". [ AL
i

rcd public bey Q)
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1-‘:._.‘,'- coun! \-/
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3.5. KIOSK BANKING: This s the 1stest vesopment on the temate batung (o~

M Touth screen’ banking A kiosk i 3 self o & banking

terminal that (4 b perated with bott Wl debat

”\L‘ Dva!f['l 111 card can be swiped at aga tthe card readet

At the kiosk and account acces o 1 post ents 1 the ATM PiN

CU”(‘HUV. very few banks Bke Citihank offor thee faeit ty !

their customers at welea ATM contros ace tt miry

Unlike an ATAY whah prmarily ysed | shotransact

ke withdrawals. depotits, e1c, a kiosk o | iy used !

NON Cash transactions ke Cheque book req L printing Lans

WCoumt statements, funds transfer et T Imis f

transactions a particular locatio Cxy 1o be ab

2URPOr s bey b with the type tira WLIONg fe(uered An AT v
perform the <ame non cash and non Qe po It 1 3NLaCionNs however L he re 1 or;

10 how mych time/ input the transaction takes (F nanceal Kok tuil keyboar 1
printers, ATMs peneraty don t) and qQueuing ferat i AT ! pet 4

their cash and ¢

n o
3.0, N{F |

NJ‘!OHJ’ “L‘L!’U'HL 'U“JS Y'Jﬂ‘,'a" l?.’th; .'.‘:rl i '_‘le(tfof’m’ funds tranafor tem w 12
transfer of fundas 1o other bank accounts n ooer 63000 bank bry

s I’ ’ b 1
simple, secure, sate, fastest and cost effect o w iy totrandeddt
FEATURES & BENEFITS
f:.’\f\’?ﬂT‘l'lh Can romu Ay amount using NEFT Cuyr mer ' f.ng 1 1 H LY

to furnish the tollowing particuiars
IFSC {(Indian Fingncial System Code) of the nenetic ary Bank, Branc
Full account number of the beneficiary

Name of the heneticiar

v
The facility s atso ivatlable through online mode for 31 nternet g oA '
customers
' < - I3 < N rwe
FOF Corporate customers. bulk upload facility is alug dVaEabie 3t branh
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THE STUDY OF THE BRAND AWARNESS OF THE EICHER

TRACTORS (SHIVRAJ TRACTORS)

Arts, Commerce & Science College, Sonai

SUBMITTED TO

SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE

BY

Mr. Yelwande Rushikesh Bapurao
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' SHIVRAJ TRACTORS ° :

| Authorised dealer-EICHER TRACTORS (Sales, Service and Spares)

| At Po. Ghodegaon, Tal. Newasa, Dist. Ahmednagar,
| Contact : 9881488988, 9511485988
| Email : Shivrajtractor777 @gmail.com

1. Name of the Student : Mr. Yelwande Rushikesh Bapurao
2. Name of the College : Arts Commerce And Science College Sonai.
3. Division and Roll Number ;
4. Address : At /Post — Ghodegaon , Tal -Newasa , Dist — Ahmednagar
5. Contact Number : 8605517557
6. Email ID : rushikeshyelwande478 @gmail.com
7. Special Subject :
8. Internship start date : 1.5~ H-tD
9. Internship end date : 2 - H .13
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A
Project Report
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“A SUTDY OF VISIBILITY ANALYSIS
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