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INTRODUCTION

-}{etin & management 1s the air and science of choosing target market and getting, keeping

- 1d green customers through creating, delivering and communicating superior customer value
- @t benefit organization and its stakeholders.

~ Marketing deals with identifying and meeting someone and social needs. Good to my getting is
accident but a result of careful planning and execution.

. hat customer is an integral part of the marketing process? A customer is the person who makes
s important decision whether to buy/ hire a company’s product . A company is dependent on
e customer because the customer 1s decision maker. He has a number of alternators do choose |
- Om. so 1t is the task of the company to try to attract maximum customers by offering
i mpetitive band superior quality products and try to retain maximum possible customers
anging needs and wants. I

~ atisfaction is a person feeling of pleasure it resulting from a comparison between the product
formance and the customers’ expectations. Who the performance falls shut up expectation,
customer is dissatisfied. If the performance matches the expectation the customer is satisfied.
1€ performance exceeds expectations the customers is highly satisfied. Therefore it would be
fise for a company to measure the customer satisfaction regularly because one key to customer
ntion is customer satisfaction. A highly satisfied customer stays loyal to a company for a
ger time period than a dissatisfied one, buy's more as the company introduce new products
l upgrades existing products, speaks favorably about the company and its products, pays less
ntion to competing brands and is less sensitive to price
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BEHAVIOUR

leaning of Consumer Behavior:

A

IsSumer behavior can be look upon as a study of how individuals make a decision on how to
nd their available resources like time money and effort on various consumption related items.

scope of consumer buying behavior

* Why do consumer in by particular product brand?

* How do they buy them?
* Where do they this products?
* How often do they buy them?

® When do the buy them?

Every Increasing intensity of competition

Changing bases of competition

Niche attacks are becoming frequent

Pace of innovation is rapid
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Needs to understand Consumer Buying Behavior:

~*  Why consumers make the purchase that they make

® The changing factors in our society.,

COHSLT.II]E‘:I’ biting behavior refers to the buying behavior of the ultimate consumer.
Overtime needs to analyze buying behavior for -

- * Six Stages to the consumer Buying Decision Process

purchasing is only one stage of the process. Not all d
purchase.

(For complex decisions). Actual
ecision processes lead to

e 6 stages are:

Prcfl?lem Reco.gnitinn (awareness of need) depends between the desire state and
1 condition. Deficit in assortment of products. Hunger food. Hunger stimulates your need to

2) Information search:

* Internal search, memory.
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3) Evaluation of alternatives -

Need to establish criteria for evaluation , features the buyer wants or does not want.
nk /weight alternative or resume search. May decide that you want to eat something spicCy,

lian gatcs highest rank.

If not satisfied with your choice then return to the search phase.

4) Purchase decision:

Choose buying alternative, include product, package, store, method of

rchase ctc.

Purchase :

May differ from decision, time lapse between 4 and 5 product availability.

Post-purchase evaluation:

Outcome satisfaction or dissatisfaction. Cognitive Dissonance, have you made the nght

cision. This can be reduced by warranties, after-sales communication

A fter eating an Indian meal, may think really you wanted a Chinese meal instead.
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Customer satisfaction

slomaer satistacton, o busmess term, s a measure of how products and services supplied by a
npiny mectar supass castomer expectation. s seen as a key performance indicator within
FInesy

A compentive marketplace where businesses compete for customers, customer satisfaction is

moas o key differentiator and icreasingly has become a key element of business strategy.

¢re In o substantial body of empirical literature that establishes the benefits of customer

islhetion tor firms

ysntslaction s o function of difference between perceived performance and expectation. A

stomer could experience one ol three board levels of satisfaction:
e |l the performance lalls short of expectations, the customer is dissatisfied.

¢ [l the performance matches to the expectation of the customer then the customer is

satished.

¢ Il the performance exceeds the expectation of the customer the customer is highly

sintishied,

at how do the customer except tatons 7 exceptation are formed on the basis of buvers past
ying experience statements by the Prince and associates and marketre and competitor

formation and promiscs.

me ol the todays o most successful company are rising expectation and delivering the

rformance, The company's are amming high because customer who are just sansfied will still
ad it casy and switet supphier when a better ofter comes and along . The fact is that high |
tisfacoon or dehight ereates an emotional atfinity with the brand, not Jus a national reference |

[
il this creates customers hagh loyalty. |

ompunics secking to win i today's markets mast track the customers expectation perceived

ympany performance, and customer satistaction. |

s
T, L g - 1 = o, r i
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arst they can increase the customer satisfaction by Lawerinh the price or increasing its service
ut this may result in law profits,

r) d, the company might be able to increase it's profitability in the other ways such as by
Iproving it's and manufacturing or Investing more in r&d

hird, the company has been many steakholders including companies dealers, suppliers and
akeholders. Spending more to increase the customers satisfaction would divert funds from
easing the satisfaction of the other partners. Ultimately, the company must operates on the
osophy that it is trying to delivery a hi gh level of customer satisfaction level subject to

vering at least acceptable levels of the satisfaction to the other stockholders within the
Straints of its total resources.

enefits of customer satisfaction:

e State loyal for a long time

e Are cost effective

* Talk favorably about the firm and its products
* Pay less attention to competing brands

* By new products and a upgrades existing once

 Offer product/services ideas to the firm

hods of tracking and measuring customers satisfaction

nplain and suggestion system

Customer centered organization would make it easy for itsol a customer to deliver
gestions and complaints. Many restaurants and hotel provide forms for guests to report

ting patients, and higher patient advocate to handle grivances . | .

-----
U ey
b oy
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1Istomer satisfaction survey

A company must not concluded that it can be a full picture of the customers satisfaction

1 dissatisfaction by simply a complamt and suggestion system. A study shows that cu:

. + - domers
»dissatisfied with one out of the 4

and less than 5% of the dissatisficd customer with complan,
stomer satisfaction can be measure in the number of ways. It can be measure dircetly by

ang : "indicate how satisfied you arc with the service x on the following scale: high satisficd”.
spondents can be asked as well to rate how much they are expecting of as certain attribute
0 how much they are experience. Still another method in o ask respondents to list ang
blem they have had with offer and to list any improvements they could suggest.

and

ost shopping

Another useful way to gather a picture of customer satisfaction is to hire the person to pose
the potential buyer to report their findings on Strong and weak point they experienced in
ying the companies and competitors product . These ghost shoppers can even pose certain
blems to test wether to companies sales personal handle the situation well.

st Customer Analysis

Companies should contact customer who have stopped buying have switched to another
plicr to learn why this in happened. When IBM loses a customer,they mount a through effort
ea

where they failed is their price low to high , their service deficienttheir products

reliablc.and do on . Not only in it important to conduct exit interviews but also to monitor the
stomer loss rate which,if it is increasing , clearly indicates that the company is farling to satisty
customers.

Scanned by TapScanner



Company
Profile

Scanned by TapScanner



The Blooming Profile

Ajeet seeds eshtablish in 1986, when the Green revolution was progressing,Akeet seeds
parnuputcd send shared it's role in this.

Th:g company formed by a sin of farmer and industrialist Shri padmakarrao Mulay, keeping in

mlnd 10 avail Best quality seeds at reasonable rates to farming community.

With \he humble beginning the company started production and marketing of public bred hybrids

i':;and varies .

\ eoet

. Meeds Pt Tad
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Introduction of Ajeet-11,the cotton hybrid in 1992 are known for their seed quality
lerance 10 biotie stresses. "Nothinge succeeds like success" Ajeet-33 with distinguishing

L

(fferences and attributes. It was follow by research hybride jowar, Bajra, Maize, Sunflower etc.

he first vegetable, hybrid Bhendi Ajeet-311 was launched in 2002 .it was followed by hybride
ullies.Brinjal, Tomato,Bitter gourd etc.

Ajeet seed is the first Private seed company's 1l to introduce proprietor variety of wheat ajeet-
02 The progress is continued and spontaneous.As a result the product profile of the company
yvers 22 crops and their 55 different hybrids varieties.

Jith understanding the pivital role of Bio-techonology in seed industry, a separate department 1f
io-techonology has been established in 2003 . It is blooming with hopes.

he company eshtablish a State of Art Jaboratory supported by team of expert scientist. The

ompany is trying to develop own trans genic technology for the crops which shall accelerate the

rogress furthermore in the nearest future.

ccording it has introduce genetically modified three Bt Cotten hybrid in khatif-2006. Avmodern
iio-techf;nology [_aboratory 1s commissioned at Hanumantgaon farm Taluka Gangaour of
uraneabad district. The mission is headed by a veteran Bio-techonology expert with team of

8 = S .

xperience scientist .
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ACHIEVEMENTS

Cotton Hyvbnd, Ajeet-11 (lrrrgated and Rain fe

d) ranked first for consequently 3
VAEADS and C otton H}.'l‘ll itl. -\jt'L‘I".] A

Towar hybrids Ajeet-997 and Ajeet-333 ranked First in the National level testing.

The Company has developed its own genetic resources of GMS and CMS based
hybrid seeds in Cotton. Jowar, Bajra, Maize.

The Company have established wide network of 400 distributors, 3000 dealers and
more than 30000 seed growers all over In

Ajeet Seeds Pvt. Ltd. is the first seed company to introduce proprietary variety of
Wheat, Ajeet-102.

Ajeet Seeds Pvt. Ltd., have established Tie up with Mahyco-Monsanto Biotech (I)
Ltd., Mumbai for Transgenic (Bt.) Cotton.

The Genetic Engineering Approval Committee (GEAC), Ministry of Environment &
Forest, Govt. of India.

The company is ready with indigenous transgenic in Okra & Cotton
biotic and abiotic stress.

[or resistance to

Ajeet Seeds Pvt. Lid. is the first seed company

to mtroduce proprietary variety of
Wheat,
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Product Profile

Ajeet - 111 BG -2
tures :
e Duration (days) : 140-155
e Plant height (cm) : 135-1350
e Boll weight (gm) : 5.5-6.0
e Staple length (mm) : 30.0-31.0
¢ Ginning (%) : 37.5-38.5
e Sailent Features :

e Most suitable for rainfed as well as irrigated cultivation.

¢ Good boll retention capacity.

e Higchly tolerant to leaf reddening, sucking pest and diseases.
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\jeet-11 BG -2
qfures:
e Duration (days) : 140-150
e Plant height (cm) @ 140-150
e Boll weight (gm) : 4.5-5.0
e Staple length (mm) : 28.0-29.0
e Ginng (%) : Gining (%)
e Sailent Features :

e The hybrid 1s most suitable for rainfed as well as irrigated cultivatio
to water stress conditions .

e (Good boll retention capacity:.
e Highly tolerant to sucking pests due to leaf hairyness.
e Short duration of the hybrid facilitates double cropping.

« Highly tolerant to leaf reddening.
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Duration (days) : 140-150

Plant height (cm) 1 50-160

Roll weight (gm) : 6.0-0.5

Staple length (mm) : 20.5-30

Ginning (%) : 37.5-38.0

Qailent Features:
o with more no. of sympodia having big boll S12¢

Tall plant typ

Good rejuvenation.

Good bearing and boll retention capacity.

Highly tolerant {0 leal reddening, sucking

Good fibre qualities.
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Ajeet - 155 BG-2
Features:
e Duration (days) : 140-150
e Plant height (cm) : 140-155
e Boll weight (gm) : 5.0-5.5
o Staple length(mm) : 28.5-29.5
¢ Gimnning (%) : 37.0-38.0
o Sailent Features:
* Consistent in seed cotton yield
* Good retention capacity assures high stable
* Highly tolerant to sucking pests .

* Highly tolerant to leaf reddening.
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\jeet - 104 BG- 2

e T e E—— i T

Features

S

e Duration (days) : 135-145

e Plant height (cm) : 130-1350

e Boll weight (gm) : 6.5-7.0

e Staple length (mm) : 29.0-30.0

e Ginning (%) : 35.5-36.5

e Sailent Features :

e *Suitable for rainfed as well as irrigated cultivation.

e More no. of sympodia having big boll size leads to higher yield.
e Good fibre qualities.

e Highly tolerant to leaf reddening and sucking pest.

e Suitable for double cropping
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9) \ject -1 BG- 2

Feafures :

Duration (days) @ 145160
Plant height (cm) @ 140-150
Boll werght (gm) : 5.0-5.5
Staple length (mm) @ 28.5-29.5
Ginning (%) : 37.0-38.0

e Sailent Features :

e Suitable for rainfed and irrigated cultivation,

e Tolerant to sucking pest and diseases.

e Tall plant type with more no. of sympodia having good no. of bolls.

e Highly tolerant to leal reddening.

e Good fibre qualities.
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(0) Aject - 5 BG- 2

Featurcs -

e Duration (days) : 130-140
e height (cm): 120-125
e Boll weight (gm) : 6.0-6.5
e Staple length (mm) : 29.0-30.0.
e Ginning (%) : 37.0-38.0.
o Sailent Features :
« Suitable for irrigated & rainfed condition.
o Good boll size.
« Good bearing & boll retention capacity.

o Highly tolerant to sucking pest & diseases.

e Good for fibre qualities.
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., Boll weight (gm) : 4.5-3.0.

o length (mm): 27.0-28.0.
« GIinning (%) : 35.5-36.0
e Sailent Features :

Suitable for irrigated & rainfed condition.

. Suitable for HDP

Good bearing & boll retention capacity.
o GO

Early crop duration hence

suitable for double cropping.
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Objectives

| 1 the pespect of cotten seeds .
d umer buying behaviour with the respect of €
HyNSuMme
e To stuay col
act 1 e respect to cotten seeds.
dy consumer satisfaction with the respect
e Tostudy 5L
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Research Methodology

RESEARCH DESIGN

Type of data used:

orimary as well as secondary data used

source of data:

primary data was collected from the customer through the questionnaires.
Prima

secondary data:

Data collection method:

jon
Customer serve method was used for data collectio

Sampling plan:

Sampling method : convenient s

Sample size: 75

Duration: 15 Days

ampling method was used.
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[L.imitations of project

o The research was to be completed in a given time frame and hence it was difficult

(0 cover all aspect of the topic.

¢ Do to time constraints the information are not n detail .
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Conclusion

. There is a need of company expert in each market for checking and solving farmers

problem in standing crops.

, The seeds market are very huge and the leading companies in this are coming with new

policies.

the seed product are very important because farmer only purchase those

' RESUItsof
 products which is giveing a good result.

it

hould have the following attributes :
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