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Abstract
India s a developing countrv. Banking sector plays an important role in development of Indian /:'(.'mmm:y It iy
the lifeline of an economy. In today's IT revolution Indian banking industries implementing the 17 /)(13'6{/
Enabled services. E banking services has benefited the both ie. consumers as well as banks. '/'r)(/(/‘.\' s
competition era the bank has to be go in front to the increasing total banking automation in the Indian banking
industiy. The bank wants to introduce the core concept of 1T based Enabled Services (ITES). The objective of
the present paper is to study the progress made by Internet Banking in India. The present paper has focused on
the need and benefits of E — banking and also discusses the challenges and opportunities of E -banking in
Indian banking context.

Keywords: E-Banking, Benefits, Challenges and Opportunities, India.

Banking sector is the life line of an economy. Growth of Indian economy depends upon the success and
development of banking. Traditional banking system does not achieve the objective of economy. Today’s
technology development era the traditional banking system adopted IT (Information Technology). The
competition among the banks has led to the increasing total banking automation in the Indian banking industry.
IT has introduced new business paradigm. It is playing a significant role in improving the services in the
banking industry. Indian banking industry has witnessed a tremendous developments due to sweeping changes
that are taking place in the information technology. E- Banking refers to a system allowing individual customers
to perform banking activities at off-bank sites such as home, office and other locations via internet based
secured networks. Finland was the first country in the world to have taken a lead in E-banking. In India, ICICI
bank was the first bank who initiated E-banking as early as 1997 under the brand name Infinity.

Review of Literature: Chawla (2009) described that the customers of public sector, private sector and foreign
banks in Ludhiana district of Punjab are interested in e-banking services. He found that the same time are facing
problems like inadequate knowledge, poor network, lack of infrastructure, unsuitable location, misuse of ATI\:I
cards and difficulty to open an account. Trivedi & Patel (2013) analysed the problems faced by customers while
using e-banking facilities in India. It observed that most of the customers know about the e-banking services
offered by their bank. The study found that there is a significant difference amongst different problems
identified while using e-banking services. It also found that some problems affect more and some problems
affect less in use of banking services. It concluded that all the reasons are not equally responsible for not using
e-banking services Chavan (2013) described the benefits and challenges of Internet banking in an cmcrain;

economy. It observed that online banking is now replacing the traditional banking practice. It showed that on]m;

banking has a lot of benefits which add value to customers” satisfaction in terms of better quality of service

offerings and at the same time enable the banks gain advantage over the competitors. It also discussed some

challenges in an emerging economy.

OBJECTIVES OF THE STUDY

To understand the issue E-Banking

To study the need and benefits of E-banking

To study the challenges of E-Banking.

To study the opportunities available in E-banking,.
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achomethodology:- All are the data present study should have collected from s sccondary sc A
aspects of

L\:. d\‘.'.d

) . . . . )
ke government reports, pubhications from vartous websites which focused on vanous

v akrag: Delivery of banking services 1o customers at then office or home with the help ol “i““‘ml'(
ey s termed as ecbankimg. Daniel (1999) defines “electronie banking as the dehvery of l.\-.mk S
ctionand services by banks to customers via different dehivery platforms that can be used with ditterent
Fdevices such as a personal computer and a mobile phone with browser or desktop software, telephone
television™ Tt s a web-based service that enables the banks authorized customers to access their
mtormation. It permits the customers to log on to the banks website with the help of banks issued
cation and personal identificaton number (PIN). The banking system verifies the user and provides
o the requested serviees., the range of products and service offered by cach bank on the internet differs
' thew content. The popular services covered under F-banking include: - Automated Teller Machines.,
¢ Cards, Debit Cards. Smart Cards, Electronic Funds Transfer (EFT) System, RTGS, Cheque truncation.
Banking. Internet Banking & Telephone banking
< AT T ENGES IN E-BANKING
Seeunity Risk: The problem related to the security has become one of the major concems for banks. A
~toup of customers refuses to opt for e-banking facilities duc to uncertainty and security concerns,
crdimg to the TAMALT Report (2006), 43% of internet users are not using internet banking i India because of
iy concerns. So it’s a big challenge for marketers and makes consumers satisfied regarding their security
~tns.which may further increase the online banking use.

T'he Trust Factor: Trust is the biggest hurdle to online banking for most of the customers. Conventional
wbmeas preferred by the customers because of lack of trust on the online security. They have a perception that
[l transaction s risky due to which frauds can take place. While using e-banking facilities lot of questions

- m the mind of customers such as: Did transaction go through? Did I push the transfer button once or
" Trust is among the significant factors which influence the customers® willingness to engage n a
action with web merchants.

(C‘ustomer Awareness: Awareness among consumers about the e-banking facilities and procedures 1s
'l at lower side in Indian scenario. Banks are not able to disseminate proper information about the use.
oo tits and facility of internet banking. Less awareness of new technologies and their benefits is among onc of

ost ranked barrier in the development of e-banking.

I’nyac_y .nsk: The risk of dl.sclosnr}g private mformatm & fe:ar of identity theft is one of the major
v tors that inhibit the consumers while opting for internet banking services. Most of the consumers believe that

wionline banking services make them vulnerable to identity theft. According to the study consumers” worry
cout their privacy and feel that bank may invade their privacy by utilizing their information for marketing and
thir sccondary purposes without consent of consumers.
OPIPORTUNITIES IN E-BANKING
Untapped Rural Markets: Contributing to 70% of the total population in India is a largely untapped
et for banking sector. In all urban areas ba}nking ser\fices entered but only few big villages have the banks
vored. So that the banks must reach in remaining all villages because majority of Indian stj]] living in rural
.
Multiple Channels: Banks can offer so many channels to access their banking and other services such
\ I M. Local branches, Telephone/mobile banking, video banking etc. to increase the banking business
. Worthy Customer Service: Worthy customer SCI’YiCGS are the best brand ambassador for any b;ank for
Towing iFs businesg Every engagement with customer IS an opportunity to develop a customer faith in the
::.‘::::\\.Whlle Increasing competition customer services has become the backbone forjudging the performance of
- Internet Banking: It is clear that online finance will pickup and there will be increasing convergence in
INEIIN n_f product offerings banking services, share trading, insurance, loans, based on the data warehou;ng and
4t mining te_:chnologies. Anytimef anywhere b_anking will becomc common and will have to upscale, such up
+hing could include banks launching separate internet banking services apart from traditional banking services.
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- Retarl Lendimg: Recently banks have adopted customer segmentaton which has helped 1n ia;.\zm‘f/;’*(j
thew product tohos well Thus retanl lending has become a locus arca particularly respect O3 ,”.‘me,;h%-' 1’::
consumer durables. housme. automobiles ete.. Retail lending has also helped m risks disp voal and N enhancing
the carmings of banks with better recovery rates ¢ or imtial
- Increasing Internet Users & ('n‘mputcr Literacy: To usc internet banking it s very impoftant e

requirement that people should have knowledge about internet technology so that they can .

mitemet

adopt the
banking services. The fast increasing internet users in India can be a very big opportunity and baf}‘finﬁ
industry should encash this opportunity to attract more mnternet users to adopt internct banking services. 1abis
shows evidence of increasing number of internet users in India.
CONCLUSION

¢ v - adv ov like ATMs.
In India. banking sector has completely transformed due to the adoption of advanced technology '
Credit Cards. RTGS. Debit Cards. and Mobile Banking etc... Banks are making sincere efforts to popularize the
¢-banking services and products. The banks are facing many challenges and opportunitics are available with the
banks.
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