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Introduction to topic

Social Media Marketing is very important andit is among the most
successfultool and technique in the field of every type of advertising. It is
alreadyknown that how various marketing tools and techniques can
beincreasednumber of selling articlesis the main aim of every
businessman.No doubt itcan raise the profit of a various
companiesexponent.The main aim of thisstudy is to examine aimed to
examine how social media marketing will affectthe final consumer behavior
among personwho mostly use social
mediawebsitesandalsotofindouttheforecastedrelationshipsamongvarioussoci
al media marketing activities, customer activitiesand behavior of theconsumer
The implementationof Social Media websites is emergingcontinuouslytogive
the satisfaction of the social needs of websites users, at the mean whiletime
it has also increased the opportunities for corporate to advertised
theirproducts and services in a personalized way. The past record shows
thatsocialmediahascontributedsignificantlyinchangingthethinkingofcustomer
s in buying process. Organizations can,t under estimatethe
growingimportance of social Networkingsites with reference to consumer
behaviorand how itseffectingtoconsumerbehavior.

The Social Media have changed the power structure at the place of the
wheregood sold and purchased online.It describe their attitude and possible
roleplaying as part of company marketing planning and identifies different
way ofmanaging them as marketing tools and technique. A passive focus is
on thesocial media how its changing the mind ofthe consumer behavior where
asthe active focus is usingthe social media marketing as direct marketing
andastoolsofpersonalizinggoods.InthemoderneratheusingofSocialwebsites
using by all consumers has mostly increased and usages of
SocialNetworkingWebsiteshasextensivelyeffectonthetheseconsumersinvariou
s ways.To understand this we can see that how internet has madeamazing
contribution to the changinglife style on account of its abundanceand diversity
of information.Internet and Electronic Marketing adoption andshowing that
electronic  marketing  adoption  or  rejection is based on

rationalconsumerbehavior.Internetpenetrationinalmostwholeoftheworldisincre
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reduced hardware prices, cost effective internet communication and
reliabletechnology.

Social Media has changed the organizations do business with the help
ofcomputers online over past few years, and as result social media
marketinghas created its own name in the business world.There are many
onlinenetworking sites are there which affect consumer behavior.Like
Google+,LinkedIn, YouTube etc.Now a days Social Media is using by almost all
theages of consumers may college students, working class and even old
agepeople too.Millions of emerging young adults use Social web
sites.Socialwebsites like Orkut, facebook, My Space is having many features
which affectand attract many number of people.In today thelife Social Media
become
averystrongusefultoolusingbytheconsumerinbuyingdecisions.Technologyhasc
hangedthelife ofallconsumers.

Today weareliving in21%century,itisvery difficult fortheconsumerstospendtime
on purchasing the product because of busy schedule. Now
adaysusersareacquiringfollowersandsubscribersgivinginformationbysocial
media how to purchase the goods online without wasting time to
gopersonally.Through Social Networking Sites consumers can get
informationnot only about companies but also for the companies too.Even
social
mediaishelpingconsumerstobuyproductthroughengagementthatmeansconsu
mersandvariousstakeholderslikecompany,consumers,society,businessmanar
eparticipantsratherthenviewers.SoConsumerscanchangetheir mind
beforepurchasingany productthroughonline.
TherearevariousSocialMediaMarketingtoolsareavailablefortheconsumerssom
eofthemare:

SocialMediaMonitoring.

SocialMedia.

BlogMarketing.

SocialBookMarketingandTagging.

SocialAnalyticsandReporting.

o g 0N~

SocialAggregation.



Objectives of the study:-
Followingaremainand primaryobjectives of thepresentstudy:
1. Tostudythe conceptofsocialmedia.
2. Toevaluatethevariouschannelspreferredbyconsumersforbuyingdecision
overtraditionalchannels.
3. Toanalyse theimpactofsocialmediaonconsumerbuying behavior.
4. Tofindout whichisthe bestsocial mediapreferredbycustomers.

5. TofindoutimpactofsocialmediaonconsumerswithreferencetoThanearea.



3.Introduction to SocialMedia

People were communicating with other people without a language in
oldendays. There is a massive change in the method of communication in
moderndays.SocialMediahavebecomeaconvenientwaytocommunicateamong
all age clusters. The Internet and particularly social media have modified
theshoppersandmarketerscommunicatingmedium.Thelnternethascharacterist
ics such as - the power to inexpensively store huge amounts
ofdataatdifferentlocations-
thepowerfulsearchengines,organizinganddisseminatingofdata-
thepowertofunctionaphysicaldistributionmediumas software - relatively low
prices.With the help of net and the presence ofvarious social media sites it is
now possible for business people to
meetworldwidecustomersatsingleclickofthebutton.Thankstotheinternettechno
logy, which helps the consumer to search the product on the web,
viewthereviewandrankingofexistingcustomersfortheproductbeforehepurchase
d the product. Consumers use the technology now a days too
muchascomputerisusedbymanyconsumerssouseofonlinemarketing.Consume
r purchase decision is influenced by social media through
groupcommunication.Thewebplatformisanewmethodfordevelopingthebusines
s. Social media modifies the communication methods between sellersand
buyers. E commerce influences the consumer in their purchase
decision.Communicationthroughsocialmediaisanewplatformtoexchangeinfor
mation about product and services. The analysis of consumer behavior isthe
core activity for selling product and service since most consumers
areusingtheinternetandon-linesocialmediatools.Socialmediabecomean
important media to introduce and market products and also to do
surveys.NowadaysSocialmediaisanimportantmarketingtoolforpromotionalacti

vities. Hence it becomes necessary to perceive how Social



mediaisaffectingconsumerbehavior.

4. Definition of socialmedia.
It is termed as the collection of online communication of various inputs
whichmaybecommunity-
basedorindividual,interactions,intercommunications,contentssharing,websites

andmanymoreamongdifferentusers”.Whereas

varioussocialmediaspecialistsdefinethetermSocialMediaandtheirdefinitionson
thevariouspoints:it's

» An on-linemedium powered bythe netforsocial communication.

A two-waycommunicationmedium.

Amediumthatpermitscreationand exchange ofinformation.

A mediumthat issupported byweb technologyservices.

YV V VYV V

AreplatformslikeTwitter,Facebook,SocialGaming,Blogs,SocialBookmarking,
etc.

5.The rise of online social networking sites.
AccordingtoWikipediareport,therearethreehundredandmoreSocialNetworkingS
itesand150croremembersallovertheworld(www.en.wikipedia.org). At the basic
level social network is a web communitywhere people move through profiles
that represent themselves to others. Theimportant reason for today,s people
to browse these sites is because of theemergence of Social Networking Sites
major paradigms shift that has
takenplaceamongthemillionsofpeople.TheSocialNetworkingSitesabletorealize
friends simply and form teams accruing to the interest, business, etc. Itis very
straightforwmard to transfer photos, share views on culture,
cinema,sports,educationand day-to-dayeventsand happenings.

Social Networking Sites is reuniting old friends and helps to continue
thebroken bonds. Through Social Networking Sites knowledge grows in
cultural,socialandeconomicalaspects.TheultimatereasonfortheascensionofSo
cial Networking Sites is, because of its user friendliness. Anybody can havean
account and relate with anyone. Most ofthe content shared in
SocialNetworking Sitesispersonal details,photos, interestetc.

Social Networking Sites are still terribly a lot of its early stage but
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containsmany software applications which are used worldwide, when it
attains

maturitystage,newapplicationswillcomeintoexistence.Socialmediaconcentrate
son relationship with the users by way of sharing of information and
interestamongusers.TherearenumerousSocialNetworkingSitespresentacrosst
he world, ranging from Facebook, MySpace, Orkut, and Cyworld to
LinkedinAmong the rapidly growing list of Social Networking Sites, Facebook
is theglobal leader, catering to concerning 300 million registered users around

theworld.
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6.Bird,seye view of the socialmedia
Figure-1-SocialMediaLandscape byBrainSolis
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7.History of social networking sites
In 1995, classmates.com helps to establish connection and
communicationwith their classmates where they have previouslystudies. Now
the websitehas forty million users. This website doesn"t permit the users to
connect withdifferent users, it permits to establish communication only with
the users
whostudiesinthesamecollege.Sixdegrees.comstartedin1997,theearliersocialn
etworkingwebsitethatpermitsitsmemberstoestablishcommunicationwithdiffer
entusers.
Socialnetworkingbeganwiththeon-linecommunitieslikeTheglobe.comwhich
was started in the year 1994, Geocities started its workingin the year1994 and
Tripod.com started in the year 1995. This community centered onuser
interaction by way of chatting and helps social media users to sharepersonal
data and concepts via websites by providing free web space forwebsites.
Classmates.com has a new approach by having links to every
userthroughmail.In1990s,userprofileswereafeatureofSocialNetworkingSites,p
ermitsuserstohavealistsoffriendsandsearchfordifferentuserswithinterestsofsi

milarnature.
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In 1987, online social network were witnesses with the usersin
GreenNetwithin the Britain who communicates with their colleagues at the
Institute forGlobal Communications (IGC), earlier termed as PeaceNet and
EcoNet, in theUS. People shared information in a method which will be
thought-about on-linesocial networking. Whenwetakethese
featuresinintoconsideration,thenwecansaythattheSocialNetworkingSitesalrea
dyexistsevenin1990%s. Itis possible todoseveral oftheitems,sincetheolden
days thatsocial networking website users do currently, like creating personal
websitesand human action with others through interfaces such as internet
relay chat,online forums and communities. Several function of Social
Networking Siteswhatwehavetodaywasthereinlate1990"s.

Six degrees.com which was established in 1997, as a company permits
itsusers to maintain profiles, friends list which helps them to connect each
other.The company was closed after 3 years of establishment because it
failed toperform well. The reason for failure was less usage of net and there
werelimited number of social networking sites. There was dating sites with
differentuser profiles, butthesharing ofprofiles wereabsentduringthat time.

In 1999, live journal was created which helps to exchange journal with
theirfriends.a Korean company named cyworld was started in the year 2001,
withthe option of soail networking. In Sweden, lunarstrom was created
followed bycyworld which has option of maintain friend"s list. A website with
name
ryzewascreatedwiththaimofestablishingconnectionwithbusinesspeopleinsanfr
anscisco.Similarsocialnetworkingsiteslikefriendstr,likendin, Tribewas
established one by one. Tribe was familiar with business people,
friendstrwasfailedtowithstandinthemarketduringtheinfantstagebutgainedmom
entuminthelater stage.

Many new social networking sites came into existence with many
advancesoptions for the users to maintain friend list and to communicate
with friends.
In2002,freindstrgainedimportanceandmanypeoplestartedusingitfollowedby
MySpace, Linkedin and bebo. Because of the increase in usage of

socialnetworking sites, in 2005 myspace was viewed by more people than
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Google.In 2004, face book, the largest & most popular social networking

website waslaunched.

LinkedInthefamouswebsitewasconcentratedondevelopingandestablishing
employment and business networks. Flickr was established for aspecific
purpose of photo sharing. Myspace became a competitive website
toothersocialnetworkingsiteincludingfriendstr.Myspacepermitsuserstocustom
ize their profile which got heavily attracted by the user community andthe
position of holding largest users in social networking sites. Increase oflove
passion and fashion for Social Networking Sites, many teams
additionallyventured this field. The other Social Networking Sites that emerge
during thisperiodincludes YouTube,ZoomrandBlogSpot.
For the people at the age of 50 and above, sagazone was started in the
year2007. With the advancement of technology and growth in the usage of
netusers social networking sites began to grow leaps and bounds among
theinternet users particularly among the kids. The main of thee social
networkingsites is to locate friends, permitting the users to communicate with
friend
offriends,sharephotos,establishchats,developbusinessnetworks,createemploy
ment opportunities through known sources, sharing of information
andexperienceaboutproductandservices.Attheendof2010,therewerenumerous
sites for social networking and millions of people were users ofthesesites.
8.Evolution of socialmedia
The first and foremost purpose ofsocial media is to communicate;
Peoplewere interacting even before communication tools were fancied.
Discussionshave always existed however the speed to that the connections
happenedmodifiedeventuallythatgaverisetosocialmediaplatforms.Traditionally
these discussions used to unfold through Word of Mouth. Social Media
hasbecome part life, thoughts, culture and business world wherever folks
havestarted exploitation digital technologies for networking, socializing,
informationgathering and spreading. Social media, in one form or another
form has beenpresence since the 1970,s. The look and feel has modified
greatly since theearly days, the communication concept remains the same.

Today



technologypermitsforalargerinteractionandperiodofcommunicationhoweversi
milartoitsroots;socialmediaallowspeopleto broadcast tothe lots.
The bulletin board system began as a virtual imitation of bulletin boards

foundinschools,communityhallsandgrocerystores.Primarilyusedbygamers,

hackers and other net users, Bulletin Boards were among the first on-
linecommunities. Users could communicate by email, dial-up chat rooms
andcommunity message boards. Prodigy brought the first industrial bulletin
boardsystem,yankingsocialmediaupfromtheundergroundandmakingitaddition
al thought. It was launched in 1990 it gained mass appeal due to
itscolorinterface.TheinternetexistedsincethelateSixties,asanetwork,buttheWorl
dWide internetbecamepublically out thereon6"August1991.

Friendsterwaslaunchedin2002.ltpermitstheuserstosetupprofiles,contact other
members and share data with them. In 2003, Myspace
waslaunched,anditheldthetitleofmostwidespreadsocialnetworkingwebsitefora
fewyears.ltisstillausefulwebsiteforartistsandmusicianstopushtheirwork.Inthey
ear2004,themostfamouswebsiteFacebookwasestablished by, Mark
Zuckerberg.The platform has been integral in
bringingsocialmediaintothethoughtandnowadaysseesovermillionsofactiveuse
rs. Twitter was launched in 2006 and is a popular micro-blogging
website.Currently social networks exist for each passion, hobby, interest,
industry andcluster. Corporations in all types of industries are developing
variety of nichesocial networking sites. Social media is not just restricted
alone, it includessending photos, multimedia message contents etc.With the
growth of
socialmedia,thesocialmediawebsitesstartedconcentratingondevelopingtechno
logy for sharing of information in various forms like photos, audio andvideo.
Photobucket was established in 2003 for sharing of photos throughwebsite.
In 2005, YouTube was launched which was the first and foremostvideo
sharing and hosting site.The advent of social news and bookmarkingsites like
Delicious, Digg, and Reddit, within the mid-2000's caused an entirenew way of
exchanging of information in the world. Social media has evolveditself day by

day from the period of bulletin boards and presently there
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wereseparatesocialnetworkingsitesforsearching,financialsolutions,movierevie
ws,bookreviews,sharingandshapingofpersonalgoals,sharingbusinessideas
etc..

9.Functions of social networking sites
Social Networking Sites help people to maintain their existing
relationshipswith friends and family and interact with them with ease and
rapidity. ThoughthefunctionofSocialNetworkingSiteswasbelievedtofortifyreal-

world

relationships,usersoftenloosenthemeansoffriendsandextendtheirnetworkstoa
cquaintancesandstrangers.

1. Categorizing Social Networks

Social Networking Sites can be classified in an exceedingly variety of the
way,with specific function. Digizen, a company categorizes the social
network,basedondifferentfunctions.

2. Profile-basedsocialnetworks

This is based on user's Profile pages.
www.facebook.com,www.bebo.comand www.myspace.com, are examples for
profile based social networks. Thewebpage developed by users include a
variety of ways in which they typicallycontribute to every other,s areas —
usually text, embedded content, links toother contents. Some sites permit the
users to post video links from varioussitesintheirprofilepages.

3. Content-basedsocialnetworks

User profile plays an important role in establishing connection with others.
Buttheyhaveaverylittlerolewhencomparedtopostingofcontents.Thecontents
are mostly inthe form of photos, and these photos are
commentedbyotherusersinsocial network.

4. White-labelsocialnetworks

They offer their users a chance to make and be a part of communities
whichimpliesthatuserscandeveloptheirownpersonalisedsmallSiteconcerningto
the social network with an importance to their area of subject matter
ofimportance.Wetpaintisawebsitewhichformsagroup,wherepeoplebecome
members of this site and they are permitted to create a content ontheir

subject interest and communicate with others whose subject of interest isone
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andthesame.

Mobilesocialnetworks

When people are connected through social network using mobile phones,
thatistermedasmobilesocialnetwork.CurrentlyFaceBookandbeboareprovidingt
heserviceandmanyothersitesarealsoworkingonthisenvironment.

Multi-UserVirtualEnvironments
Multi user Gaming sites like RunescapeandSecond Life permit users tocreate

virtual users like various real world avatars in the game to make
theminteresting.
Micro-bloggingupdates
This type of network provides user to post short messages about the
currentmoods and thoughts. It helps the people to understand what the user
of thegroupisthinking andtalking about. Twitterisagoodexample.
5. SocialSearch
thesetypeofsocialnetworkshelpsthepeopletosearchvarioussocialnetworking
sites and profile pages of people and permits the user to find aperson by way
of name, locationor subject interest.Social networking sitessuchas
wink,spokeoaregoodexamples.
Local Forums
These type of category are not actually coming under the preview of
socialnetworking,butitplay theroleofsocialnetworkingbyway
ofloacaliseddiscussionthroughonlineand offline.

10.Types of users on socialnetworks
To be a member of social media site, the user needs to register with
theirpersonal information. The users of Social Networking Sites can be
classifiedas
1. Friends — Friends are termed as usersof the social networking
siteswhom the users are aware of the person and believe them as friends, and
canbesharedanythinglikephotos,blogs,information and manymore.
2. Friendsters - Friendstersare users who might be termed as friends
byothers despite the fact that they're not far-famed and trustworthy .It shows
thatFriendsters are showing as friend but they are not of that category
whereanythingcanbeshared.

3. Fakesters - Fakesters won"t reveal their original identity to others in
3



thenetwork.Theyarecompletelydifferentfromfriendsandwantstohidethemselve
s,no body canideawhotheyareandwhattheyneed.

4. Fraudsters - Fraudstersare users of social media and they will
pretendthem to be persons and will take partin deceitful monetary orissues
inflictingdamage to other users in the social media.There are many members

in thatcasearemisusingtheinformationwhichisuploadedonwebsiteslike

information on Face book and many more social networking sites,that"s
whytheyarecomingunder Fraudsters.

11.Socialmedia marketing
Itis a methodby using socialmediasitetoattainthe attention ofpeople.These
programs concentrate on developing a content which will attract
theattentionofthereadersinsocialmediaandmakethemtosharethecontentsinthe
irsocialnetworkingsite.
Any statement that is shared in the social networks, which included
shortmessages, information about a product or service, brand or a company
istermed as electronic word of mouth. When the information about a product
/service / brand / company is shared in a social media by a user, it is
resharedby many users in other social networks and when the information is
shared bya trustworthy source, it becomes appositive promotion for the
product than thepromotion done through paid sources. This shows the power
of social mediamarketing.
What the major search engines seek for in terms of social media signals
arethe source's authoritativeness and trust. Authoritativeness is different
fromAuthorship.AuthorshipisafunctionreleasedbyGooglein2011,whichpermits
authors and publishers to add varied parts, including photos,
ratingsandmoredetailstosearchengineresults pages.Trustis
fundamentaltosocial signals being read by the search engines. Those people,
whose socialmediaprofileshaveatrustscore, arecalledasinfluencers.
As per consumer socialization theory, communication with customers plays
animportant role and its influence the psychological feature of customer. It
alsohasanimpactof attitudeof

thecustomer.Socialmedianetworkingsitesprovides an environment that
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enables the consumers to communicate in theweb whichwillhave

animportantimpacton consumersocializationconcept.

12.Benefits of socialmedia marketing
IntheabovediagramwhichisshowinginformationaboutSocialMediaMarketingR
eportanditisclearlyshowingvariousbenefitswhichareasfollows:

1. Increasedexposure:
NowadaystheimportanceofSocialMediaMarketinghaveincreased.Consumers

and Marketers are wusing the Social Networking too much.
Theexposureincreasednowadayswhichisshowing92%.

2. IncreasedTraffic:

With the introduction of web based marketing the users are increasing day
byday.The research says that consumers and even marketers using
socialnetworking sites too much and due tothat sites the traffic has increased
daybydaywhichisshowingtheresearchthat trafficincreasedupto 80%.

3. DevelopsLoyalFans:

Brand Loyalty is the another is most important advantage of social
networkingsites.Taking an example if a consumer is satisfied with any
product he or shewill never go to any other company to buy the product.This
creates brandloyalty.

4. ProvidedMarketplaceinsight:

Social networking sites provides information about product and is
availableclearly. That means its Features, Functions, Price etc.Consumers will
get fullinformation about product only on websites and customers don"t have
to go
toanywhere.Theresultshowsthat72%customersagreedthatsocialnetworkingsit
esareprovidingmarketinginsights.

5. GeneratedLeads:
Therearevariousdifferentwaystoleadgeneration.Mostofthesocialnetworking
sites generate leads for product and services.For example A
bloggiveashubforcustomersengagement.NodoubtFaceBookisalsoimportantso
urce,soinshortitisgeneratedleads.

6. ImprovedSearchRankings:

Most of the customers are now spending hours even more than

watchingtelevision too.And what curiosity they get as social networking sites
3



are thesearch engines.With the help of social networking the ranks is given
toproducts on thebasisoffeedbackgivenby thecustomeronline.

7. GrowingBusinessPartnerships:

AsaTrading formofselling andpurchasing isnow replacingwithSocialMedia in
the same idea of business is also changing.After taking many

yearsnowBinchBoxwantsbeautyobsessedInstagramfollowerstojointhem.

Nowadaysgrowingpartnershiparealsoimportantadvantageofsocialnetworking
sitestoo.
8. ReducedMarketingExpenditure:
Trading method of selling the product is too costly.As business man
needssalesman,officeandmanymorerequirement.Butnowadayssocialnetworki
ng sites are user friendly andanybody canusethesocial media atany time and
even businessman can do theadvertisement on social mediasiteverycheaply.
9. ImprovedSales:
In the present scenario where 4600 photos are shared, 600 websites
arecreated every day.1,00,000 tweets are sent.Now a days different
socialnetworking sites are created so differentlyas customers can purchase
thegoods online at any time.No doubt now a days revenue has increase
onlineascompare toearlierdays.

14.Effects of socialmedia marketing on consumer behavior.
Daily more than one lacs different types of  tweets are sent, nearly
Sevenlakhs contents are posted on facebook, millions of information are
searched
ingoogle,thousandsofphotosaresentthroughinstagram,sixhundredwebsitesare
hosted.Therewerelotofbusinessopportunitiesduetodevelopment and
advancement of social media. In the business environment,consumers
become the focal point because of the powerful presence of socialmedia.
Several studies were conducted to find out the influence of socialmedia and
results of these studies helps the firms to maintain a good
positioninthemarketwiththehelpofsocial media.
15.Social media platforms

Socialmediahelpsthepeopletoestablishcommunicationwitheachotherandbuild
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agoodrelationshipwithothers.ltenablesthefirmstodirectlycommunicate  with
their customers. This strategy makes the consumers to feelmore better than
the traditional methods of selling and advertising. Socialmedia permits the
users to share information, post comments on productswhich others can see
and repost them to others. When a message is
sharedbymanyusersofsocialmediaitreachesmoreindividuals.Whenainformatio

naboutproduct/servicearesharedmorethroughsocialmedia

websitesitbringshugetraffictotheproduct/service.lftheinformationretweeted is
positive and from a original source then there are more
chancesthattheusersofsocialmediabecomesaprospectivecustomerforthatpro
duct.

1. Mobile phones

Mobilesphoneswithsocialnetworkingfacilityareapowerful ~ platformforselling
products. With the help of mobile phones people came to know aboutthe
recent changes, happenings and discussions in the social media.
Mobilesphones enable continuous connection with social networking sites
and firmsare using this chance to update their product and services to their
customersthroughsocial sites. Firms are using QR codes tomakeeasily
available totheir customers about their websites and other services. Smart
Phones
areenabledwithQRcodereadabilitywithhelpsthecustomertoknowtheinformatio
ninaneasierandquickerway.

2. Engagement

When the customers of the product become the participant in social media
forpromotion of the product, then it is termed as engagement. With the help
ofsocial media, user can post or comment on a product or service. With
theconcept of engagement, the client of the company promotes the product
byway of posting a comment, whereas the viewers will see the comment.
Byengagingtheexistingcustomersformarketingtheproductthroughsocialmedia,
sellingbecomesmore successful.

3. Twitter

Twitterpermits the users topostone hundred forty characters to advertiseand

promote about their product or service. This message can be a
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text,websitelink,photoetc...

4. Facebook

It helps to post information about a product and enables to post comment
onthe post. It facilitate the user to like the page r post and also share the page
orpost to other users in the facebook. The information posted includes
text,audio, video and website links. Facebook is designed in such a way it
willconnectwithtwitterpage.

5. Google+
Google + contains some of the features of facebook and is associated

withgoogleadwordsandmaps.Google+includeslocationbasedsearch,navigatio
n services, location based selling etc.. Google+ helps in marketingactivities.

6. Linkedin
Itisasocialnetworkingsitewhichenablesthefirmstodevelopforprofessional and
business profiles tonetwork withpeople. Twitter can bemerged with linkedin
page. It helps the users by providing opportunity by wayof generating leads.
The pages are similar to facebook pages which can beused
topromotetheirproductandservices.

7. YouTube

Youtubepermitsthe
userstouploadvideos.Youtubeisusedtouploadadvertisements for target their
customers by firms. The tasteand style of
thecustomerscanbereflectedinthecommercialad“sdevelopedbythecompanies
and it can be used as medium to market the products by way
ofadvertisements. Youtube videos cabn be downloaded anytime on
request.Sponsoring ofvideoispossibleonyoutube.

8. Delicious,Digg andReddit

These are well liked social sites used for marketing activities. These sites
arethe targets of social media marketers to advertise their websites and to
sharethelinkstotheircustomers.

9. Blogs

Blogs are webpages developed by companies that contains information
aboutproductsandallowsconsumers,employeestopostcomments,viewandshar

einformationtoothers.



Therearesomepositiveimpactsaswellassomenegativeimpactsarethereof

social websites which are doing the job of marketing. Some of them are

asfollows:-

Positivelmpacts:-

1. Socialmediawhichisdoingthemarketinghelpingtobusinessmentounderstan

dtheir customersby understandingtheir likesand dislikes.
2. It helps various firms to understand how different types of activities can
bedone.

14.Consumer Behavior:-
Consumer behavior is a very difficultphoneme Consumer behavior is thestudy of
people, groups, products, services, ideas etc. The study of Consumerpurchase
behavior, which is in short known as Client behavior. A
ConsumerbehaviorisaffectedbymanyfactorsthatisPsychologicallevelinthatlearning,
attitude, beliefs, marketing factors like product, price, promotion anddistribution,
personal factors like  age, gender, education, income level,
socialfactorslikereferencegroups,familyandmanymoreotherfactorswhichaffecting
consumer behavior.
Purchase decision made by consumer and social media
marketingOndailybasisfourthousandsixhundredphotosareuploadedanddownloade
d in instrgram, more than one lac tweets are sent, two and halfmillion finding
queries are created, around forty eight hours of video uploadingand downloading
too.Many goods and products are purchased and sold onvarious social media
marketing.Main parts of social websites are that itcurrently allows customers
value goods, give various suggestion to find manyfriendsandmany more.
Except this, the use of Social websites presents a valuable tool and techniquetoo
for firms within which a person who is happy by using of a goods
mightsuggestthatproducttodifferentcapablecustomers.Yongandearnestsurveyed it
shows that Forty Eight firms that have strong social presence

andshowedthatEightyThreePercentageofrespondentusedsocialmedia

advertisingthisyearBuyingdecisiondescribethemethodaclientgoesthroughonce by
agoods.ltconsistofvariousstagesandtheseare:

Understandingof problem



Findingofinformation.

Possibilityofchoices.

Purchasingchoice

Actuallypurchase products.

15.Scope of the study:

1.

The Scope of this research is ultimately tounderstand many
features,advantagesofsocialmedia marketing.

Understand the behavior of the consumer, factors affecting
consumerbehavior.

Traditional method of marketing like Radio, Television are
consideredUpstartswithquestionablestayingpower.

Many progressive business owners are dabbling in social
mediaMarketing

The long term benefit of an effective broad scope social media
marketingcampaigncannotbemeasuredin daysorweeks.
Bloggs, Twitter, FaceBook fans, Digglinks, Skype are various
toolsAdoptedby customersaswellasmarketerstoo.

Scope is concerned with the place of the research also, for that
researcherHastakenareainrespectofthanedistrict,apartfromthis

researcherhasTakenUlhasnagar, Wada,Bhiwndietc.



16.Research methodology

Introduction of social websites which are doing marketing and which is
affecting consumer behavior.
Socialwebsiteswhicharedoingmarketingisanewmethodofgainingimportance or
attention among various consumers.Now a days electronicmouth is going to
play crucialrole.Social Media Marketing pulls attractionand push those people
who are reading and want to share it on their socialwebsites.

Social websites which are doing marketingcreatednew avenue for
mostmarketers and consumers who can communicate, exchange ideas, sell
andpurchase of variety of goods and alsoservices through use of social
websiteswhicharedoingmarketing.

Technology in general and internet in particular is filled with many people
whoareindividuals who wanted to satisfy, share communicate due to that
thereare many companies now a days have pages on social websites which
aredoing marketing to give information about various types ofproduct,and
alsoservicesandmany more.
Inmoderntimesscenariosocialwebsiteslikeblogs,FaceBook, Twitter,Skypeetc.is
goingtoplayverycrucialroleindecisionmakingoftheconsumer.SocialMediamark
etingisnotonlypowerfultoolhaveemergedbut also it is very cheap too.Most
surveys showing that around 75 percentindians who are in the young age are
using social websites for sharing witheach other, communicating, buying,
selling and alsopurchasing of goods likeolx.com.

As today popularity of these sites increasing due to that various
corporatehouses and even Government organizations are using it as a tool to
reachmassesaudiencesintheway toattract them.

Consumers are using Social websitesin their routine life for many
differentreasons or purposes.Many of the people who want to maintain
relationshipinterpersonally.Duetovariousadvantagesofsocialmedianotonlytoco

nsumerbuttoabusinessmanalsotoconnectwiththeenduserorconsumersdirectly.
24



Hence,itbecomesverymuchimportanttounderstandhowsocialwebsitesare

goingto change behavior of consumers and our study is trying to lookintothis.
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Procedure for research methodology for the current study ofimpact of social
media on consumer buyingbehavior.

The most important thing have to understand that Research methodology
issystem to solve the related problem.It is not only science but also an art
howtodoresearchscientifically.ltisthelogictobeusedinthecontextofresearch.He
re problem can be identified from the various literature reviewsand previous
knowledge.The researcher has to understand the
problemwhichgiveshimthedirectionhowtosolvetheproblem.Researchmethodol
ogy consists of series of actions or steps necessary to carry outresearch
work effectively.It not only involves research methods but also logicbehindthe
methodsweuse,inthecontextofresearch.

Research are aaccording to various parameters:
Theresearcherhastriedtocollecttheonthebasisofvariousparametersandvarious
areasareselected fromthe thane districtwhichareas follows:Location:
ResearcherhasselectedarearelatedtodistrictofthanethatisBhinwadi,wada,Ulha
snagar,cityofthane andnearbyarea.

Demographicratio:

Datacollectedfromvariouscategoriesofmalesandfemales.

Age group ofrange: As we know that social websites which are now doingthe
job of marketing are vary much popular not only among young generationbut
also from every age and every corner of the city and town and mostly
teenagers and almost in the ages of all people are going for online now.So
age israngingfrom18to 55yearsandabovealso takenintoconsideration.
Occupation:on the basis ofoccupation the datacollected fromvariousstudents,
professionals, service class employees, housewives and even
fromvariousbusinessclass peopleand othersare takenintoforthat.

Methods of collection of data:
At technique of data collection refers to tools/methods of selecting the units

for data
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Data plays an important role in research.Facts, information.

Mostly there are two way to collect data as popularly known as primary and
secondary data. Due to covid-19 we used only secondary data.

1. Secondarydata:

Secondary data are the data are in actual existence, in records, having
beenalready collected and also treated statistically.In short, it is the data that
havebeen already collected, presented, tabulated and located with analytical
thathave been collected by some agencies, government department and
researchworkers. It can be obtained from records, books,
governmentpublicationsandjournals.

Utmost care has taken by the researcher while collecting the data from

thevarioussources.

Factoranalysis

Factor analysis is yet another tool for testing hypothesis as it shows
datareduction tool.It shows correlated variables with a smaller set of variable.
Itallows to use gain insight to categories, it is also useful in regression. It

helpsustoexplainvariousvariablesusingfewfactors.
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Study of object selection
The Researcher h as interacted with various customers who are the
activeusers ofthe internetingeneralandvarioussocial websitesin particular.
Customers who are interacted with the researchers are the actively
usingonline marketing and before any purchasing they will decide everything
beforebuying product online.Due to limitations of monetary factors and time
theresearcher has collected the data from the resident of Thane, Bhinwdi,
wada,Ulhasnagar.

Design of the present research
In the current research,mostly qualitative primary data collected through
oralinterview with various types ofcustomers through questionnaire which is
precoded and pre tested near by area; where as secondary data collected
amongvariousSocial
Websites,variousLiteratureReview,National,InternationalJournalsandvariousTh

esis.
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Conclusion

Research is always done with the main aim of contributing to the Society.
Ifwhatever researcher has done is research to find out result and
conclusionthan that research has no value. In short we can say that it cannot
be termedas research so research must be done for the betterment of Society.
In thepresent research the researcher has tried his best level of data collected
andtriedtogivefinest possibleSolution.
Introduction of social web sites.

Nowadays the life has changed because ofinternet.In the past days it wasvery
difficult to convey message to many people of Society. But internet
haschangedthemodernmethodofCommunicationingeneralandSocialwebsitesi
nparticular.TheinternetandparticularlySocialwebsiteshavechanged
communication system among and users and sellers. One
importantadvantage of communication that it allow business to succeed is a
worldwideclientpopulationsothatconsumershavescopeforsurvey,selectandpur
chaseproductsandevenseriestoo.
InsimplewaytheSocialwebsiteschangedthethinkingofcustomers.Intraditionalm
ediumofmarketingcustomerswerehavingchoicesas
limitedbutduetointroductionofsocialwebsitesthatdoingmarketing
customershavehugevarietyofchoice.Sointheresearchtheresearcherstriedoutth
eimpactofSocialwebsitethatdoingMarketing
asConsumerdecisionmaking.ltsaysthattherearemorethanthreehundredSocial
NetworkingSites.Onehundredandfiftycroresallovertheworldarethere.
SocialNetworkingSitesisunitingoldfriendsandhelpsthemtocontributethebroken
bonds.

SocialMediaMarketing
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SocialwebsitesthatdoingMarketingisanonlinewayofcommunicationpoweredby
InternetforSocialCommunication.Iltisonekindcommunicationin ~ two  ways.
Bythe help of social media marketing not only products, goodsand services
are exchanged but also is way of exchange of content generatedby users.

The Social Media was began in 1995. The classmate.com was the first

andmostimportantsitethatwasalloweduserstoconnectwitheachother.After
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thatthereweremanySocialNetworkingWebsiteswereintroducedlikeTripod.com,
Six degrees.comand alsomany more too.

The first Social online site was introduced in the year 1997. After that
manySocial Networking Sites were started like whatsup,youtube, facebook,
skypeand many more. In 2003, Myspacehad startedto Friendster as also
theothers.

There are various functions of social networking site some are as like
ultiuserviral environment. Microblogging, updates, white cable social network,
profilebased social network, local forums, content based social network and
manymore.

In terms of social development there is extensive progress made in the field
ofinformationsociety.Manysocietyincludingindustrialsocietytoomuchdepende
nt on communication and various modes of transport. In the light ofthe
present situation technology and globalization is creating a great impact.They
both have created a situation where use of social networking sites
areveryeasy.Castellsdiscussedsomeimportantreasonswhythereisemergence
of social networking sites increased. The main reason is growth
ofscienceandtechnology,developmentofnetworkeconomy,internalorganization
al structure,development ofinterest diary and most importantthing is ability of
individual nodes spreading easily through of internet
network.Thepresentfeatureofsocietyinatransitionphasebecauseoftheseemergi
ng social websites. Interaction can be seen through various nodes. Inthe
current situation these social networking sites are now indispensablepartof
human lives. A modern way of lives is to change the traditional outlook
intomodern one.
Somefeaturesofindia“spopulationwhichisshowinghowtrendsarechanging.
Around 75% of India“s total population are below 35 years of age ifwe further
divide then 36% are in the age group of 15 to 24 years, where as39% are in the
between 0of25 years to 34 years ofage. Ifwe can see
theusersofinternetthenintotalpopulation34%offemalesareusingthespending
much time on social media websites. The females whose age are inbetween
the 35 years and 44 years are using highest falling under this. If wecompare to

other  countries with India. People of this country are
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spendingmuchmoretimeinsocialnetworkingsites.Amongmanysocial

Facebookisalwaystobethereintheheartofthesepeopleandtilldateremain
number one. Social sites are the great platform for Indian citizens. Itcan be
concluded that technological advancement has given rise to presentsociety
which has great network of social media marketing sites. Interest
fewdecadesagoittakendaystoreachanddocommunicationwithanyofconsumer
butnow thesituationhas changedalot.
Socialmediamarketinghaschangedhowevershoppersandsellerscommunicates.
The  social media has  variety of extra  ordinary
advantageslikereducedmarketingexpenditure,improvedsales,increasetraffic,ge
neratedleads,improvedsearchrankings,growingbusinesspartnershipandmany
more.

ConsumerBehavior.
Consumer behavior is a very difficultphoneme Consumer behavior is thestudy
of people, groups, products, services, ideas etc. The study of
Consumerpurchase behavior, which is in short known as Client behavior. A
ConsumerbehaviorisaffectedbymanyfactorsthatisPsychologicallevelinthatlear
ning, attitude, beliefs, marketing factors like product, price, promotion
anddistribution, personal factors like age, gender, education, income level,
socialfactorslikereferencegroups,familyandmanymoreotherfactorswhichaffec
ting consumer behavior.
Purchase decision made by consumer and social media
marketingOndailybasisfourthousandsixhundredphotosareuploadedanddownlo
aded in instrgram, more than one lac tweets are sent, two and halfmillion
finding queries are created, around forty eight hours of video uploadingand
downloading too.Many goods and products are purchased and sold onvarious
social media marketing.Main parts of social websites are that itcurrently
allows customers value goods, give various suggestion to find
manyfriendsandmany more.
Except this, the use of Social websites presents a valuable tool and
techniquetoo for firms within which a person who is happy by using of a

goods
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mightsuggestthatproducttodifferentcapablecustomers.Yongandearnestsurve
yed it shows that Forty Eight firms that have strong social presence

andshowedthatEightyThreePercentageofrespondentusedsocialmedia

advertisingthisyearBuyingdecisiondescribethemethodaclientgoesthroughonce
by agoods.ltconsistofvariousstagesandtheseare:
1. Understandingof problem
2. Findingofinformation.
3. Possibilityofchoices.
4. Purchasingchoice
5. Actuallypurchase products.
Various Effects of Social Media Marketing on Consumer
behavior.IntroductionofSocialwebsiteshascreatedanextraordinaryworkwhichs
hows clearly a grid of non-public connections. Various business houses
seemany opportunities and ready to attract the customers. The research
showsthat every day forty eight hours of Videos are upload and downloaded
on
youtube.Eachandeverydaysixhundredwebsitesarecreated.Ilnallsuchconsumers
arebecomethefocuspointinthebusinessworld.Manyandseveral studies
showing reasons to faucet into social websites and to
facilitatefirmsrealizeastrongerpositionwithinthat particulartime .
Past ten years the changing mindof consumers as also technology
havechanged market situation. Internet and social websites are in the life of
thecustomer in the past ten years. The importance of Social websites to
brandcommunication is accepted by everyone most brands from white
merchandisetoclothingdecideto increasetheir visibilitybywayofSocialMedia.
Nowadays participation of consumers in the social websites arerising day
byday. This also increases customer loyalty.So in short it can be seen
thatsocialnetworking sitesareacceptingimportancenowadays.

Concluding of introduction.
At last we have seen from the above that social website are
veryimportantplaying rolein the life of consumer.Even now a days to purchase

the goodsor any other work with social media is very safe as all the banking
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companiesare giving one time password to maintain secrecy and
tryingavoiding frauds.So it canbe seen that sincelast ten years social media

has done extraordinaryworkinthelifeoftheconsumers.
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18.RECOMMENDATIONS:
1. There are various variables like education, occupation, income, gender,age
andmanymore whichaffectingconsumer behaviorandsocialmedia too.
2. Therearedifferenttypessocialnetworkingsitesarethereliketwitter,whatsupp.
Youtube,skype,andmanymorewhichaffectingconsumerbehavior.
3. There many social media marketing and social networking sites where
assome ofthemareverymuch significantwhilesomeare notsignificant.
4. There are many uses of social media networking like sending
messages,downloading, uploading, importantmessagestransmission
andmanymore.
5. The more use of social networking sites increases the persons
involvementindecisionmakingand whichisvery important.
6. Comparison can be made between traditional mode of media and
socialmediacommunication.
7. Traditional media is also affecting the behavior of consumer so the
socialmediabutsocialmediagivelatestupdatesandincreasetheknowledgesociet
yingeneraland consumersinparticular.
8. It can be recommended that social media is more affecting behavior
ofconsumers as comparison can be made between traditional marketing

andsocialmediamarketing.
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19.Limitations of the research
Every research has certain limitations may be of time,monetary and others.In
the present research to othere are few limitations as below:

Due to covid-19 we can't collect and use primary data.
We not got sufficient time to complete this work
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1. Reference :- www.clootrac.com
www.dnyanasadhanacollege.org.
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